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1.1

1.2

1.3

14

BalTe Yded

BRINTTe Red

< B A H RId BoITS, YR @& Uded AFed IR Udh (9 R 41 gl
21 99 2013 H WA HAGI MR WRGR gRT ORI A1 #, I8 Tdcdl @ Afddad
T & AER R YUH 10 oAl H WA o | 3ol favwarel e &1 deRT
3R "W Ue B’ O A9l & A SiiiTS U Siigavsd ¢ |

<9 H Haite Sa Afdudr ot vem sl § saiag ff e § ) saig |
IMPI UTGY Td SHg—oiqgell @l A Yoo fJed™ 81 59 & T T
T a9 MBI & qAT SNl &7 32% R o faRd @7, S ggiaRer
IgHd, WERIE SR ARGAe Wed @& folu UR |9EAN Uae &Ral 2|
BTATS AU AT H UP GeH ST 8, Sl UhChl & Al aerei o1 A
A RS &HAl UG Rl & | I & e W Whldd Gavdl & aref
IS Ud YA © SR Wied & &F H UP IR 9T UG HR BT favard
feme 21

e aarg doll 9 e fder d dg@yol IHTe™ o dTdl U &9 @ wd A
IR T T A UH A3 Yded A & TS Bl MawIhal g | 39 axdael &
ARTH ¥ BaE RAR BT 35, Wed & f[de iR I & Ugae faa™
DI Ufhar § ISl M B A B A FERIT B AHEITSTH—3Nd  sraeararsii
B YT AT € | 3BT 3G T8l & ANl DI YRUNS UgAM 91 @A AR Yo
& g SHI-FaveH o1 AT HAr W B

e BT UIAE od & ol FAafed Baiie g H Boiig giRod dls &l
Teq ay 2002 H fHAT AT AT | SHHT T IS GAS &HAT Bl TRT UG B
gU, 9dd U9 SwRerl Wed faam # ol ddee iR ameriie arie) &
fo orjame fen e & 2| s9d & SR g8 UAM R 9ded H§ guRr
3R e & A1 wied eF & oy igde e & forg A'le a9 2 |

JE A BoiTe 99 § Wed e & forg @M aReerr iR gfiedior &
G B BT YA AT 8 | I8 I9d DI G & &5 H ygad 99 gd gded
& o™ & fou dIoFeg UMl 3R UIATEd & Uil @1 f[agd SHeRI Ua
FAT 2 |

! Ministry of Tourism, Government of India; 2013
? The Spirit of Chhattisgarh’ ISBN 978-1-4723-8615-1; 2016
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URBT Td oieg

2. URSY T4 &g

24 ifd @ 9T
S fafdear ofk Aigfae fAfdudmel & 99g 59 & S H YAl 9T & MR W
<Y B AN SH—VAD e W & ®U H AU UgAM AU HRAT |

22  Hifd &1 7
fafdre ggam iR wied e & aregd | 59 # Iyad e el BT ared
PRI, WIHR FHER— & AARNBIUN 3R AHEIRID TR R ATO(Ad] B AT H
IR AL, G SN | WH- ARl & Arisa—anfe e &1 dea urd
DRAT |

23  #rfedt figid

231 SCRER UG 9dd Red & NGl & MR R Uee § Red & {96 |

232 QNN I UATEROT EREV & A9 H Fd=eel IMT Ud ISF Bl Rch AJdhel a
3R Uh Y3e Ud WIHR ddERel 9+ & ol AW Ugfd Td @8R H
URec T |

233 WRINT TF @ WIMUAT BT Sl (9% & MM 3fad™] &l Femdl | 97 i
g1 oo &1 faRYRT R WRPR & FEAR WRel, KA Yd Al FRIHR00
afepaTd &7 |

234 UICH WA H GRew, Wewdl, 9197 fed e & Rgial R faewer i ue
R ARSI & o, wied werell & fdbr Bl Al HRA |

235 Uded & &F H folfT, QUG iR iy we’ & W A & ol FHM TR UsH
DRAT |

236 ¥ P WA IRQR Td Haq Wed e & fod e uwrdl s 3 @
TRITIAT AT |

24 Y &1 SR

2441 UTICHI B WS AJHd USH R & foy wded wfafafdl 4 g gv sufl &
o 3T gerel aTaraRvT US|

242 T P ARGae gd RRfae fafdudr &1 w-ferd va Hafta &=d gy g @
HifeTepdT ®I |l F91Q T |

243 XY H W¥EA @ YUEC b I B Ged IdTGEl Ud Red ig9d deil HaT
ADI H GEIR HRAT |

244 T H IJFGABRT /ISR &3l & f[abr & folu Wied & Udh &9 e &l

e A & S99 & ®U | SiedT Sl W AMsie—afe fder, g &
g WIRRIfraT T3 &1 AR &= qaT |Adel [der & Uiaed o W
B |
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245 T H Wed & e § ArEeie, Foll ok ameiie wrfie’) & forg sgad

JTdTdRUT YR HRAT |

246 IEAI d 98K SUINT & U ARIERT JJTaRAT BT geTdT -1 TAqT Tied ST
H U iR rg—fadfia el B awaddr B quT B |

25  Nfa N Juar
I8 TEES yd uded Aifd, 20027 3R “wded UiATsT AroiHT 2006”7 AT Y4 H
THTIRIT UTGeTi Pl SMEHHT HRAT © | JISu= H SMEgaT IR 8F & faAld 4 5
I8t T 39 T H IeallRad wrae™ R T H FAM FI A AL B |
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FRAIT I AR U

3. PRI MR 3R &g

39 wed AIfd @ SRIAS UgEd: e d Sl &F b ARed D A
TR W Ued ¥ gig SR 59 @I U™ oA (Branding of the State) € | I8 ifa
e & e § W Sl Td Sl & f S99 |fhadt 9 9RO R
I <1 & | 5T WM 59 G H 4 YR HRIFCRIT BT gdldg d-al © —

1. 9de SRIEREHT ¥ gig

2. 3N FqHRI BT FRId BRAT AR ISR U&T HRAT

3. Wied Igwal Td GfAuR UeH w1 b PR W WA WER™l B |fEferd
PN |

4. QT & HEFH W oY Bl Mg ggH i BeT |

IHT BRI & 9l fharaad g F=falRad dri By SRi—

34  qdcd ST ¥ gfE
I B UAET Jor H Wied ded e e & SRS BT A= R &T
2 3R IREdl v=adty AT § wied bl e &F ¥ j@r W g Wed
RIS IT&l BT U A~ ZR T 2 Sl ey e & uga FuRe &
I H BRI HRAT B | 3AH & WU Y AEGD & DI TAARRN, aaﬁW?na%
fator, YeREg U faer ) w2 wiAd B, e " | wies Tfafafer
DI G =1 SR

344 U H VA I &F 8, Sl gded & giedlv | 7gd Ud IS § | og H gded
awmﬁwﬁﬁw%@mﬁlﬁﬁﬁaw
|qq>|<1®@g<@uguﬁéﬁqﬁeﬂwﬁaﬁﬂﬂqﬁtaﬁ$%ﬁ
GMRad & T | e JFRaERi & dad faerd @ Ao | gﬁmﬁf ?jﬁ%ﬂ
Td = gfawmell & Udihd e’ & A A Adfod Ud SwReRl Wed
Jlaenelt &1 fera foar S| swriiResT @ ewar fawewor (Carrying Capacity
Analysis) &RAT faBMT &1 A= 3T & | I & feaaiT oAl vd aRss ARTR®I &t
IS GAT AT UG B B ol SEREAT & e fSoirs o g9+ e 2|
AT & SGaTd Bl WK ®Y A & oy Wedl & gRI ITINT B S dTel]
HHIR Faemll & AR R F=fRad o1 s+ wnfid far mar 8-

T ST $EH THE ATl SENREET @& e o uRkasd, fasten
MY, RAEAR, STYfd T Feodl & Uae= eMAel 811 | Hed -icdd H guR
Td IRl JLRREAT BT UgE BT § Sl Wedl dl wid & WE dd e
aRaET P FeW AT & |

* Holistic Approach to Develop ‘Iconic Tourist Sites’, an article by Vinod Zutshi IAS (Retd.); August 28, 2018
https://destinationreporterindia.com/2018/08/28/holistic-approach-to-develop-iconic-tourist-sites/

* The World Tourism Organization (WTO) defines Tourism Carrying Capacity as “the maximum number of
people that may visit a tourist destination at the same time, without causing destruction of the physical,
economic, socio-cultural environment and an unacceptable decrease in the quality of visitors’ satisfaction -
UNWTO
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3.1.3

§. e I Yd HM: TN AN, WeRe, ARG & gau Ud =1 Jraee
S OIS, SRIeie, SIS WId, WIR®GT gaT+, aig—Wwls, interpretation center
afe wfafera 8|

H. Ted oHa— fIvg—emRa wieq Sar &1 e o= frad aefis
TR, ARpie UM 9, SRRy &1 9%y, 2ASHl & w@ie gg I,
WM @ ¥ IRWRS fIaR—awel 3k I uRuRe Siiae el &l ygar
eMAS BT |

e th gforusdt &9 21 o IE Aol geifial & drr dieel fAefRid e
gforgeicad o BIRTAT BRI | BTl Aol &5 @ \edrfidar oaRerd & denfy
g e ydeE & oy e uifSeTtRAT Ud efd Ardoifae & el @l
FARIT FEATRIAT 1 AMLID 2 | FERAAT Dl gfg & Igaed DI Y & o) 17
f=faRad BRI BT STIARAT—

WcTse wraw: Wi wdeft Rl (Offerings) @ fdem ud sifwgfg & foh
8 DI IR & HASANT DI ATHN B & IGaI H I - Red Rl & oy
TPy a3 WcdTET B Ya &I & | 59 YIcded & Sgavd ¥ Yded el &l
fif~eq vd qAldg AR Wied furT & rgHIeT 9 Baiidie oo dls @1 da¥lse
H FHI—HT IR YHIRIG fbar S| 5y § e @ f[Jaiyd f6d &1 gg
ST § SR a9 R T 8-

J— D IR JIRYA b & for WRied Wl & AT & AR
R I BT STRAT d1fd I e gq 59 il & SRM & forn
ST 9 | 39 Sge¥d ¥ ffeq wied wrdl § ¥ urifAedl & MR
TR TG PR YUD I b Gl IR R 5T KRG AL FAfd &
A IR BTG ROH die @I dddTse H UHIR T
ST | 39 AT Bl FHI—FAT TR ALISHATTAR 3T fhdT ST |

§— 9 A # ucaes ud Ramal @ ol eRar wEw arell wied
IRATSRIT (3T d /aRRIe—1) & I & g &qdr g
HATGAT DI TSI gU UMD & T8 § AT - Aford) 4
e uRATSTRIl B gaeldl g MahAR Dl YAH—YAh
gRIT e Tam 21 3R &l 9 e} wded &l uidled dRA @
Iqeed ¥ TR T A ¥ 918R  drell g yRATSHRIl @
ol / T / IIT DT AR fHAT AT 2 |

Rae (d |UD: Wied &F H Il a8 RWed Well H Wedl b AATHA B
U W 2 | Wi sfeaRe & gfiedr 9 yRagd @ R uded & 1§
qAT IUTRIY Td Gax ©IFl R R wied @idl d& Ugd dol FaR bl G
Bl H HEE PRA & | 59 ey H ISy e Wiell Bl JTRar 96 @ oy &
fRy emR w et [T v S Y td arguRags, oM | ST,
YT Heh! BT fdb™ Ud wiedl & wf el el & i B8R d6 ugd Bl

gHfad & |

> ISSN 1648-9098 Tourism Infrastructure as a determinant of Regional Development; 2007 by Aleksander
Panasiuk, University of Szczecihn
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3.1.6

3.1.8

3.1.9

I 9% &1 o wed Ao & o) g 4 Suael 4 & SN 2g T
IUGFT YIUSl B Al dIR BT | G uRASRl & fder & ford sRferd
A F g gl Be TR dis & BRI Al Jqdse H IuaTe]
PRI SRAMT | 39 SFREl H & T A @7 e AT el @l uReEl A
3Ee Ufshar ¥ fHam SR | 909 3 SUael A & femar wicd e g I
SIST, B T 3 ARl 9§ Y AfERfed PR Ul HIRAT | BITe SRSH dle
S Ml R WA b & ol Ared 9 & w0 H BRI B |

e fH-9%e AR @M (IR &A1 U9 IR &1 &7 faer o wical 31
wfe dTel Wl B Fagfaurgad a9 8¢ Ud @Tud H SUART & AT & T
T e SR IR S SIRA e fRiffed wied el &1 Sdfed e
JARFa e o 9a | sdd WY & GRAGT & fharadd & o wied
ASTAT3I B UrAAddrRll &1 (MeRer, e Jome e fawiia SR & i &
for faery & ey wifde=or &1 7eq Y far o7 W | S9N garaRerd favy
SeRa wied fadr &1 i < H N e Werfl| e e fafT,
fSolgT—aMa! 3R Wiea faen—fcen & aRYNT vd greq o) fawa amenRda
(theme based) wies 1l T famRIa fham ST Adar ® vd e fafdre ugam &
W U R Fhd & | I8 IR WR R ARl U B U <7 | 379 arel

Rchl & d&al ¥ gl 2g A8rie s8N |

T Ud g D AR Bl ARERT I GHI—FHI W) SN Bl S arel
D /5T TR JIorRN, HTIHA], Igavdl o SWADESH DARSHAN, PRASHAD,
HRIDAY, AMRUT, &R ¥ GNR $AMe & §RT Y& B S drel @Rl ol A1
M o ST & Td 0 @I SfAfdWrRi F8anT R 9o far SR | wded ©
faera @ fou 50 SUaer FEREl S—Tem @feel S = A (DMFT),
AfURE IAIBROT BT Yde TG IIoTAT UTEHR0T (CAMPA) | AT ST o T |

Tgue W R Rt G

Y & U Al & ford Sl wied & gicalvl 4 9qg fbg &9 g drel &3 ©
U &F H Udbidd 9@ Ud TR I9ed @ ol I gRT 9ded uRASHRIl 8q
JRE fad wor &1 dvreqRt & o vd g & Afgdy favad el &

STHATRN BT Qe B BT AT BT |

Hraeifre—frelt wewifiar: ol faer @ URd v & oy sy Are &1 &2y
FerH grareRel MAT BRAT B g8 TSR uded A 2015 @ ™Y © UG Sl
‘g AP B WA IR BRAT DI, BRI "ged drerl a1 (ol &3 gRI
Ao’ vy w meRd 7 A wied sriieRedr, giawmell wd AMel &
HaicH wU W AR fear o e | 39 Aifd & gRr gg@Ear 9@ qudidn (Public
Private Partnership) @ ATeI¥ ¥ Wicd Idl &I fawRia fdar SR g 79 wiied
Il Bl gerar foar SR | 59 ifd & uRfRre— § o v aRare=n Ao
Aied / aeerall & A & Ud Ul & oy amy e |
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3.1.10 fre Wi e afafe: wed faem # dofl a9 & S 9 I8 Mawsd § &

3.2

e TR R T [ GG 13 @ S ST Baiie TRSA 9 @ 91 fAdax
PR BT | IS et § RAafad gdeq e o giaen & o’ & e«
T |afifa o1 7o+ fhar SR |

et ¥R wied afafa § A=falRad aew 8 —

RTetT detaey (reyel)

WY g a1 I Afdad ufdF=E (Few)

BTG TR die & Tl (Faw)

gfera srefieres (W)

A BIIUTAT BRI, 7ol gargd (Aewd i)

FIHSATTRRI (HSH)

JGad TR Urferdl 1 /g R uifere! JAfdhrl (dew)

BT I3, e AT 9T ()

9. BTINITG e 3ol fAwr MfAHROT (HeT) & el TR PRI ()

10. 5T RIA T9RT & S1fdrepd ufaf=fer (Fe)

11. HRUTEA JTHI=T, ST AR W (F5)

12. ITHRINT fO9TT & RTerr TR faR (Fe)

13. fTel & BIed |6 /TR 3ITINER HIST / ¢ddl JATRER Hed & RAH-
gfaer — 02

14, FNT & 3rege] & gRT FEiRT Detfored TRAHT /37T ARG Geriell &
gfaer () — 02

15. R HER™T — TR~ A6 /gaadr & gfafafe —

A—INTRHAGAR AR §RT 3 Ia fgad / I f6d < |ai |

mwmmaﬁw@mm

1. 5o % dwifad wies aa w6l /Iarel &1 formgies w1 Ud i

2. Rorer Wy A= 9=l # sriafed R & sidvia AReR @i/ fawga aRarer
Rl / agridT 1&g / Faheul Ulddad dR B H FEANT BRI |

3. fawga uRareH ufdded 9ol 8M @& SWid Ried idd / Ried AR & f[dard
@ FTARFT $RAT| I8 I Faled f9RT & Sgad 9 9 fhar SR i 39
IRASTHT & ged a9y & v favria ©9 | ScRerl 8 |

4. TcH A WAl /3IAE d e & oy fafi= JoERt ud g | afdr
T HRAT |

5. fafd=r s Ud Aol & /R @ U SrRiGHET B ARIH W M
TRl o1 BIere faera @1 Giaem o1 S wied TfafafeRi § Je & |

6. T & faaRd fhu S arel wies e § R IRIURIATT AHRET, BXdf3rey
BTl BT Faf~ed R ST UgeH Ud fAhg &I 9gmar 39 & folv RIS darR
faar ST |

e & AreH | Afd IawR SuTTEl BRI

Wed Teh WU AFR-WEIE ST 81 I & 9dd U aaae faes

JTAFTHRAT R IMERT B I TR WHIY e Wcdared & oy awedd &

®U H AR GRTd BT AR ST H IR A R & o7 & AT ghed ST

DI AOGd PRI BT TIN B O B WIF e id yWEl @ ¥

amTfad 81 |d | o &9 & 11 dferd a9 vd AganT & ARaH 9 d Wed §

T ISR & JaR UST TR & TIT BRI Sl R AR BT Sfiad. W) |

eI GaR ARAT |

® N o o bk w N~
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3.2.1

322

323

3.3

el sieferaeen o Ugfcd R Io— HAEE & B SUANT Bl JGURT & A7
IR U 99 & 3TN I IR & IGeeT A I AeHRT—1feaRe &l
URIAGAT ST | U8 JGURVM Udh VAT SMER IUSTe BRI © Sl JUedhd 3Teidh
[T W URHulal /Gl & ITHRT BT AR YT BT Gd GATH] DI oI
P AT JIER YSH HRAT & | 39 TEHFN FaRel BT qoHeg I A 59 UPR
el fear SR ) wied & &3 9 Jueqd $H Ygad @ dTdl
HChl /AT DI JMAIDARN BT G B FDIT | S STATT Ig WRIG IATal oivd
TR, BeTqiaal, qfdl, SAHE], ACIhHl A S TN DI (h (a1
H W UG BT | FEATTT e d 5 S@URON Bl FoAA dhAId b AT
A @ifdhd A SR Ud Wied &3 @ §aw giaumsil wd danll (Weke, R
Td 3 HeATRIOAl TAT 3 G Hal) b FHAY MR W G dhildh & ARIH
A yfoegeiors o ghied faar S|

wed & fay fawga fenfidy 1@ Sar &A@ &1 TR $E: R FEe,
|ad (Haei) vd fReR wied e gq Sid Sid afaeds 8l f[awqd smarsi
T fQu—fesl & W8 PR AR | WRHR DHA Uiplad UiRRefds! 03 &
HARe0T & o) STRER W &1 Aawgddl & oy feen—fesr R e | g
feem—fde @1 qIRRerfiera wied, aelie whied Ud M ), 98 US dPhRe
AT B & H @A TIR BT TR | Ried WM&l Td Harsil & Uaem ol
JHRed &1 & o)) TRBR TF IUR—HATBIBRIT UG AJdher DI AMHS BT |
JWE AFDBIBRY dOiR H AD AEDHI & o)l AT R ARellhd gREPIv Bl
JagT UG S AT B OIR H @Ry gfawi 1 gider ol Bl | I8 Ide Ud
AT WR & Aqus, F4Hler, gAofieRor vd ol FiRer o gwsd wr gHfked
BT SIRATT | TER) 3R Jed &9l @ dIoiR &l YRShd YGRH d STaeidhdrsil &l qof
PR D o ARAR FHI—AHI WR IS & Adhel Ioil R0 BRA BT W1 G
B |

Wi &7 H eFar e wied o7 § U AFg S @ Suderdr gHfdheed
PR D IELIT A T YA U4 IMfed /AR W Heafed faval & Reror / ufdreror
2q VAl wRemeil @ fawr # ol &3 @ 3w @ ieafRd B BT TR BT |
Wied iR anfaeg & # divd fderd & ford ¥t SRR JoARl vd Aol e
P g DI FAIT B BT GIT AT SIRAT | 59 feen & wieq deeh dart of
ol H GuR R SR 3R 9 9w & ol M= SRR Aot o
R W ISR, I IO 7ot e ainfe & ded Sugdd UiRieror Sranford
fPd SR | S99 3cldl Uil / HRIRG HHARAT & ol AdThTel= e, 53
gaerehl @ ford giramdl ufreror dor <X igs, CHRI SIS e & fory oY gfreror
P FaRAT BT SR |

e vl vd gidumel @ faer # iy ageri 3 ewiiiar:

Red & v &3 fa9y &) W MasIHdaell & UgdaE &R+ Ud Sad &F |
Ried & fdbr g WA AYaRT B FeHTRar 8q Uaned [l SU | dggar
e & &F H A3 IR, At qUT o yded Idre Ud giaumil &1 e
T SR | 9 wied AISTRIl BT WSl & SIRAN Sl Arale rflaRl R
3MeMRA B Ud I e @ STAefierdl & demdT <l 81| sy Ry Jgaraii
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3.3.1

34

& for Saffdr o e w® 9d I S S g9 a9 #§ G 9

UIoide dIN DR Ud IHDT FdTelT DA H e =l Gd”

TN I e v Qe g & Saea vd g aRder @Y faeiarait
DI IS & IR Yl A X@ifebe fbar 11 2: =)@, IRAT, gRaT, ST | BTG Dbl
STl @ Ssfiad ¥l I9g uRuRe A Rarell vd dvgfa & S g8 8 o
TiTHl & MNPV B b5 ©| 39 &3 H Icrerl wed fdem ghiea w=a
I W UM UARd WR R GgERT I MRS 9o e @ SR 3R
SR BT JMMAd & | 39 ded # U UMl &1 UgaM R S8 A SISy
o oMRT wied & foi fAwRyd fhar Srem don s9a foly MaeadhdJar
I YRl Ud eril &1 wRiel o SIeeT | I Uil & &Har bl uged
PR T Bed UG g wed (Herbal & Agro Tourism) &1 Tl WR fqsfaa fear
ST ST YR SIS E¥hid Ud faRmad, Ned—3g-, S f@¥red gd e,
BAGRET Pl I URURG U H YR #Rd 8¢ wded gwdl d wnie fhan
ST | 9 UfhaT | R G & R ¥ @ &1 o ured 86 |

R & A9 ¥ BaINATe B U9TdT UgaTE RIfud 6T |

Ted & a3 H Baie g B el ufdd H i ave & foy |gfa g
fPd SIRAT | BT @ di€ @ ©9 H WUq &~1 @ forv wies Sdre vd e
Wl & YIR B AAHAIAR AH B fdb™ Ud YR I (tag line) 1T
STRATT | 39T YaR—YAR Yafeld #egdl & A1 a1 fefied vd soiagi~e A
BT SIRATT | BT &1 dld Gd SO el Ud A%hid @ YR 8 ald
T UG 3 darsil W e IR &R Aafe= $ifsar /fagms arg+i 4 yaiRd
fpam ST |

3441 SIS e Td AT y@R  gaae aRaw # ) ff &5 § IReaw
TR R it & fog ofFeEa Aeas @ Ag@yet yfier €1 a8 g,
G, ORI Ud ddbAld db Ugd b GIH AT & | IdAM H BiRIe
H wded, 9o Ud §aR UEifiel & A1 USHIHRU DI [ g9 dTel
HHAT BTA § T M -icad & ITAN A IANTIH P 30+ Fyot
wie 3fgWd g oY b AT @ Y4, I & SR T AT b UL Al

UGTIdhdl Ud TIedl BT GIFT bl Siis gdT ¢ |

342 BAWIG TR dgdse: Tedl & oy Jor weel, gfumHe vd snavs
Jeqrge [Aeia fhar S 99 §Ifdd WRicsdl @ a9 MU Al
U & DT |

343 A9 NI wieq e d gl ugaE fud ava © fore Arera Wifean
BT ITAN PR < WA F BICHTH, S o Td YT R W@l )
YPpold, TIed 3ol Slfe @l SIH®GRNT AT &I ST | $Hd  SffaRad
4 IANTh, BICUTHR, @R TAT M1 oDl & ATAT AJHd 3ol
BRI ofe ST Wed! &l TIfdd &xd & 39 A Hifsar & aregq 3o
ehi DI AHNT B B foI0 AT fHAT ST | BiiTe Red &
IMAPIRD IS UG SIS BT SUART B TIChl Dl AHhNd HIT bl
g fhar SR |
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346

3.4.6.1

34.6.2

34.7

34.71

TiT AR Td I Bl BIHH B gU WIcH HRIGHA! BT U dIiD
YSYd R AR 3 SR |

344 fefoca Afear: wieadl d& il@MEed uga a9 & Igeed H Wed &l
JgAISC BT AYYS B, TRAIbI IFe col &l fadr fhar s foraw
el BT A HfSAT & SYANT, 3iclsT 3MRETT, AldIse] UG Td Tdhol
Raga daT (Single Window Service) T &_= H gATaT &7 |

345 gofeeie U9 fic NS o1 v iy e @ gis a9 wefod
PR B IGa¥T ¥ g WHR R ¥ IR Iy # soifder~e Aifsar &
ARTH 9 YAR A gy STRATT | |t & fiie fifsar &1 ff TaR-TR
% foy AgRd SWNT AT SRR | Wed vy 9 Hata SHerRal,

¥ R e T e e R ¥ v A
RIChE & gRT TR fhar ST |

FUR Jeit F Arfiery

IS ¢ IS ®Ied & 9 AR Hel, IHT ATUR USRI Td AT 91K,

TR AT Y R R e AT & IR IR ugad e & ford U gwrdl

9 /qR UG BT &1 I8 ATAT Ud Tied & & H ANl & Siled & 39
Ue &R 8 | AT doiR |Ifad areel 9 e &1 giaem off geM axd 2 |

e qRR—ACR HIE & HAEIH W [9g U g Gl vd Jdrel &1 yag=
IR Y FIAIRAT & fory ot FraA AT S ud oiavae SRR FHeA
UG BR | 7€ BT | S UBR I WR W ARG 8 dTel fafa=1 gaar A
# ded faurT wies RaenRal @ A Fe9iRiar @1 Sl | 8lcd Ud qded ddex
& ENe] U4 JRISE ufdife gt @) =1 warsii | ddg 8lex Ried e @

o

FYTaT3T BT fahRid & dod 2 |
e O

g |l Ud ITGl (Product and Offerings) & HifST Ud UIR & 31JwY g H
R SRR & [d@b gg 9oy gRIAGT IR &1 Sl Ud sHd de
3mgees faen—der (Guidelines) TR fdHd SRAT | SRie WHE dd Ugd dQr @
foTT 3R Wi Ud =Ivex BIRA H WeHIIdl U9 SISt fhd ST |

® Copyright ©2019 Pacific Asia Travel Association; https://www.pata.org/ptm/
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yded U

4. QYY 3MNRT (Theme based) T Y=g

BTG 9 & IR 80 Uded &9 & w0 ¥ [Iafd 89 arel vem i @1 oot
H T IE 9T TIEH B IS WA IR vt w1 fafdy Ry @war 2
I8 e Aifd I5g # Sude o 9% fIfdy wies SRl e srgwdl @l wied @
A= Sl & arer X@ifhd $Rel § | 31 e Iral Ud Jg9al bl 7Y WY H
URJd PR DI JMALIHAT © | BTG I d Red gRAGIN Ud G Bl
JATd Yo DR ST Dl Y U4 (RIS ¥R R Ufogeicad 91T ST FahdT 2 |
g H A e T g dF Al (@) wRosmaiRd wded uRISHR TR @
ST —

T g ofF

A
renid
qded
ST
@
41 TP RSA

411 2017 @ 3iHSI & ATAR BTG I Fel a9 &F & R W I H AR
WM W & | I5T H &A% & gt ¥ aaresIad &5 44 gfaerd | 1f¥e’ 2|
I H 02 UK SYM, 03 TR Rod, 08 I=IU0N IRTY § UG 01
IR RS & | 17 81 250 919 3R SIATer, 37 3R 3R Aefig urei
o faf=r yomferat «ff weR W % Suaer’ ¥

412 5T ¥ 3HT SIR qoig yded Wl @ 77 # Seoieig gfg g8 21 or: U
Il @ i fafdear o1 WRferd v & gftcdivr § 99y fder afed gdca!
o1 faf¥re argva ueM Rl 99 B U faam ST 8 |

” India State of Forest Report (ISFR) 2017 by Forest Survey of India, MoEF
® Tourism Survey Report for the State of Chhattisgarh; 2011-May 2012
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413

414

4.2

421

422

423

424

425

426

427

43

431

MR ¥ $h TR & [TH6 & ol 399 9419 GARIET & |1 §—<Riele a2l
S—aTeAl BT AT Ud HaTeld I 9 Yieard o |

Y H Bled, dAled, KA, < ma & fderg afed aefie wied
wfafaferal o smenRa aRAreRl & fdera @ si| |wreae] ® | genfy
SHICRS & f[de ¥ Hafd @I W1 TR 159 &1 ghigReA affordl
Jrerar feen—faden R amenRd g |

ARG (Wellness) Te

Bl I H Wi diel @ T 1,525 W W Qe yonfod! € ud
IS ®Y A ITART AW diel & 312 gonfodt gd Sei—gfedf g, S
IR & Mwefig el & gt FaTd § 179 &7 ARG < € | ST WA §RT
BTG BT a9 2001 § g | WIN¥T far ar 2
mwaﬁﬂﬁﬁmww(Rejuvenat.on)mmﬁﬁwmzﬁﬂiaﬁﬂm
931 B, T8 Ry wied soiedl, R9H, ged, WRey WH, SUAR a9l
Il UIGIShH UNAd R dTel e, Sifdd ol [dudd o/ g+d, adl
CEGIRIE (Hlklng) q1s5% ATAT (Biking) TAT UThfdd Ul /ART (Nature Trails) a1
Al ART § ) AR g 2 |

RI5g H gdel JANEl Ud IUER Ugfadl b1 S @ Tl M- Fgardl bl
U 3R gerdT o SRR S99 Ueel # IRIFY Ui &l de1dT i |
Houa Al diel | g g il & AeAfOrd gdel U (Herbal Trails) @
FaTed © Sqevd ¥ fafed fhar S gda sfiwfm ol &1 diomrag
W ¥ Urarsd fBar SRR (98 08 &8 IR Wied & eIl |
IR Wed & w9 # [AesRid & 9o |

ST UM R Ghe & Giedlv | FIfad Rfdl & Ugd &) 39 o
R SIRT RIS @ fdbrd gg M Iudel R 99 39 deal o
HIfreh AT TG 3IRIY YIGIEH Bl derdl fdr S |ab | 390 Biae Bl
eIy g zenfia gnfl |

I H 39 UBR & IMH Gded gl bl A9y Wwed STl & wa H
fIemRia o= 39 &3 # qd § Sl ARl BT ™ foram S e |

IRFY JUAR HI 9@l &1 & Iqad H B I fafbear wied
feem—f<er (Guidelines) STRY {3 STRIAT |

e wieq

Ry fUeS! S @ (PVTG) o9@ & R399 ¥ Bwilaie 1o &I Q9 4
AMeal UM T 37 WHerl # JgSEISd, o7, fRER, USTS! HRAl, HAR,
Bodl, HORT A © | 3HD 1T &1 UQel ¥ IS Td IRG SAeMadl Tgaedd
WU q fAEHE 81 2011 B IR DI ST S FTAR BIITS H

SEGIOE | B SR 78 @G 22 BOR 902 B USY @ OGO erA H
IR Pell, Dol Rieu, a9 RBrew, < frew, adiaa, 9 Hed die (@),
SIe, e fie, TR R T9hrE, g he B ¥reu onfe vy vafed 2|

? Chhattisgarh Pharmaceutical & Biotechnology Sector Profile 2015 — Department of Commerce and Industries,
Government of Chhattisgarh

10 Chhattisgarh State Medicinal Plants Board

! scheduled Tribe (ST) Population: Census 2011 of India
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432

433

434

435

IR H A7, IRATE, DRAT Td TR Bl Iod ol el bl ed &
I & fold ST 9T & | BiNTe & diT Riedh Ud s9@ S fa3d
# faf¥re ugam w@d € 91 g9 99 gV o 91 faqun H fata O fean
ST B | R /SIS g Rren, Sifid wd 9@ den @1 faRwarnsi |
Jad Il B FRafed vd wded & giedr 9 [JeRig o <2 ud faqel
Tkl bl BT fhar ST Fhdr & dom 399 Tcdhl & fafdre amior ug
Tl # B iR J€ U% dawRT SHIS & [eN @ UeanRd w9
qiehi B SIS T WG AWga R SiiaRiel ¥ aREIa avm # Jeg
ferfl | BFRe @R 9 TS JHBRT ShIs & GoldR & JHIOTIS ST PR,
TR TR 3 AdTed o Haed 3 Tafafrl & forl sl cReH
dIe Arsd Yol B8R |

QTSI Bl DI 9QMET o1 B oI W Ghed Well ¥ Siedr QHd Afdbe
S gHIad TRoH dfdhe, ESTie Ud gead dfdbe f[adiia fhd S |

wehl & fofy FeiRd I3 SRIFGH! (ltineraries) § 39 UHR & AR I3l
& fFT B aTel M IR BT IMEA fHar S Jabar 81 59 5N |
R BT BN & B AMHYOT A TTHIOT GRAY BT 3R ATST ST FHIT | 39
TIeh! Bl IS TTHIVT HEpfa Ud faRmad | uRfRId &R S |Ja |

Jg M & UGS Ud 3T8d I Td S WS Bl d@rdl o H
FEd BN Ud SHA WY YT $I UIET o™ BN | T & SISl
gl H WRIGNR T e Td ofg IeMl bl dgldl Sax §91 &dl H v
<Req @ fsRia foar 51 waar 2 |

I g ofF

2 Homestay and Bed & Breakfast Establishment: A Bed & Breakfast establishment would be wherein the
owner /promoter along with family is physically residing in the same establishment and letting out minimum
one room. A Homestay establishment would be wherein the owner has employed an operator to look after
and let out minimum one room in the house — Ministry of Tourism, India
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4.4 RIS WReT—

441

442

443

4.5

4.51

452

453

4.6

4.6.1

46.2

46.3

T H O, 9 R O emeRa wreRie fafafEl o ofeT e
FATSEET, ol \—rncﬁW W, Aghd IBNI, Wsfem ¢d, WR—TasfeT,
DA, dfex} MU, HATMBT, RaR ST, S WoIgd, UMl & A1 AU
a%qu,aﬁwﬁﬂ,ﬁqﬁ,sﬁ%qmaagaﬁ?wwaﬁmvﬁrﬁﬁﬁaﬁ
I R e $R 9@l oF B IJUR [HEAN © | IR garsll ®l
ATGATRYS MR R 39 AR Bl Hford R & forg ufRieror yar o+
& g fHar SR |

UG AcTdl AEfh Well B gedl od §HI I8 "edJul © fdb uded
AT / USdeR X JITReH THIRNITeA i $f$ar ud Heafda fawmil grr o
feen—del &1 Ut BRd U gRE, Uhl Ud HaRll & WR AFDl Bl
glea & S| I |l 1 Tss &1 uREm qax) s S H
SR T gdedl Ud arareRe &l RfEd 3@e &1 9 &R far S|
AERE Tdl & e o1 fowga [JaRe “sciRiTe I & 9Efie Wd
feemtacer” # faam SR |

e wed ot § S wW 9 wWedl @ gedl | @l
JMILIHATST BT GRT B § oIy qolc BIcd, TS @AY, J9—d, JTd gded
gHhIsdl B [0 B YR AWEAN €1 g9 & § Aol e g qudig,
(AT H—-T A IRTan) Aieel &1 Y U= ST AT |

ST qies

BTG ST H & w0 9 HEMal, graradl, g9qd, Wied, fRraere, Rl
SR % U4 3T ST@URIE TAT M 919 U STelerd & e o g #
WW$@W%§WWW%|

U &3 Sl O Wied & ol Sugad B, @ ford =umue wded Mo ud
R [P & ol 3Mmaedd Hed o SR |

IS el @1 o), W} dle, 899 dic Ud ofd qded Wfafaffdl gg
ATSHN TS &_H, STt Uded &= @ 98+ &Hdr favelyur (Carrying Capacity
Analysis), 99 GO 3MMEaedd Al U4 BN & [ERT & oy BaiRTTe
TR 9 Ared Toidl BN | 39 9y ¥ fawgd - "sxie I
STl gded faenfder” (MSSarsd) @ wU § oK fhd STRIAT |

SR Rfe—

BRINITG H oI 3250 bl &1 G € Sl Uigfad wU I gax ud
Rl | uRyef 2| A IoMrt wiedl @ Isa @1 sreqd gexdr | uRfa
IR 2 |

S T H A wied el & d9 wiedl g Ud SIRMadd ATH B
oy Alce, gicd iR AF—gfawmsil &1 JgR |9EAN ¢ |

M I 34 IR & foy faeiy |rsgfde I, Aex. Asfdhal Vel aen
=g Gefed Tfafaferal & wieafed o forIdT o I5g Ud T 6 918 b
At Bl UTd BT |
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4.7

471

4.7.2

4.8

4.8.1

482

4.9

491

492

492

ERIER Wies

BTRITE H WRAI R G197 (AS.L) §RT W 47 UM W\RG AR
RO A AfEd 58 I WA ¥R € | ARG R adevr (AS.)
@ I YAYR g H 06 bl AR UK Hew ATl 47 eRIER A T,
4 UgE ®U ¥ &R & A Jur fhal (Savad #feR, #WERa Hii),
[ARR RTaT (FUoesd iR, RAAYR fdbetn), IR STerr [iista—ared i),
Heraqe foTer (cfenor |idR) dem g7 e (*fiar <Y #feR) 2|

BTG T & 39 Ml DI eRIEX Wed & ®U H 99T <1 & IgaT A
Wﬁfﬁﬁwzﬁwuqﬁaﬁaﬁ?ﬁmzﬁmwﬁﬂma
MEE B AT BT S | $9 YRIATcad eReR @il ¥ | ffed Al w®
HUBTET & AT &1 dlsc UUS AISUS AT & ARG Bl W a=el &l ST |
AT B W bell Ud G¥hid & Yas gg olld dall, |d brihdl b1 Al
MRS fham SR |

gfie Tieq

gl @ WIAR AR YRIced FdeTor (A.S.1)& 3faid 6 fbet 3R 29 #HfR
g1 Bamre ¥ Req deRr, RRER, 9RFea, QR awaRer, RedsRro,
TGYR, JMSTH O g1ffe Il & A1 B MO G AT 3R IR G,
BYCl, IS, UTell, BB BRI T W 7gs Jall &l giid gded &l gie
¥ HEW B |

1 e wrdl ¥ gifife wded &I 9gT oF & folu STuRYa gfawmsii &1
et &R sIgiq wdedr o d@ gfg & o1 Gadl 2 39 gioeme &
I Fer & A1 feie) Geldyde Farerd bdl ST Tl | 3dd A1
g ¥ W IR BN dTel IR QIER /el /ASEs TS 3R ARSI
GICh] Bl AThNT BT H D B |

IR T§ 3P GAST (MICE TOURISM) —

BTG AGATT AT DT AaLIHATAT BT 0T R & oIy ATIR—AARSTT
Tied deal B WA § 99 B | qHraR €

o0 fafi= Wi el § OWifeT, Uicarsd, W ™es U9 USSRl (MICE
TOURISM) ¥ &S IS BT g1l <7 |

BTG B AUR GST s & ©U H [AHNq R & gredvl § TR
sl @ Bled, RAE, ARSI Ud TRIoHC UTh, H<aed e, Teh DI ol
RIS fAwfid & T Fahdl 2| 399 Bl @ a9 e’ o AT,
s, g SR fAamIqR oree) & & (aiiRial o gaer & arer 8 I H
qIER ¥ 31 dTel ARG AT Bl MHhva fham S Fh |

3 “List of Ancient Monuments and Archaeological Sites and Remains of Chhattisgarh” —Archaeological Survey
of India, 2016



404 (16) DG U=, &1 16 210 2020

410 3enfre wea—

4101 BIETE H DI TG g 3RRG Pl fAenel @e™ & d1 @faol emenlRa
AN M HH G H | s H A R W1 g @l & d' S8R
=l

4102 SHS A1 B AR B YATId G & § G TR BT 9T BRI D
|rer B el ud wesddisll & o T —4HoT (Study Tour) @1 gfder
UL BRI ST BT |

4.10.3 39 AR | ¥ @Y WS FUST B TSR &7 > AT B Wch Bl
fafr= yeR @7 @faw emenlRa sienfie wfafaftl & fawy # SHerl e
2l | 39 TNT ¥ W &9 B MU B I AN Bl ISR & R
) g g |

4104 I¥ H YW Wed 3fgal Bl GRET & MR HIFD! Ud GRem Al qe
UGN & AT fhar ST gAReq faar S|

411 & Y~ gded

4111 qoic Red! & foIg 96 Jax BEEN &1 J@ERT fasfid g8 8 o uded
&5 P TP 49 MMM Y PRl & | I8 Sbx W, Uhel FHUIDA! 3R
3AHTET TIERN & w99 YAM W 1T IR Arsiaar o o) 381 & | Jgareit
Td BEl Aed Weh e H 99U & QR Ud Wied Xl I IE b
SR &H NI dTel MM & SYANT $H & ygfed H gfg g8 ¢ |

4112 5T G el & U v aaifie died faalRid o 3R suie ged,
TR Ifed A & v 39 yeR & Sfud fddeul & AT &l diedrfed
A, S U IR & oI ®f & JgaR WMl ) g i | 9edl 8%
JMITIHARN & fIT JdT YaT= B |

4.11.3 fafdre =T & Ried Ao dm doll Helcddi o9 a9y 31aeRT R Wiehl &
fog omard gidem @1 sawgdar Bl § 1 Ired /FuiRa @ & forw sS4
JAMALIHATS Pl Ffeqd d gY I IUIad Ugdl BT AR RIH-
ol @1 ee, 98 US dhhRe Wed @l JaurRen, fafdfre s w
ST Flawrel e 3MMaTd Hell DI AT g URAT ST DA |

412 TN Weq

BRI g <% & "I BT deRl” & w©u § falRife ggam @dar 81 I
W?@ﬁiﬁqﬁtﬁgﬁﬁzﬁwaﬁmaﬂﬁe—mﬁawﬁ@?aﬁ
TR &1 B 81 T H T Wied & AgH 9 Wedl B BRI B
HETH W Wl UG HEed TSl BT yegel 3Wd BRI Sl Hhdl © | Y
A ERT JFIETRE TRAT—IRAT—ERAT—TTE I ATIYRVT & Feged H I TICH!
Pl IRFIT BT ST AT | 59 2 ¥ o )d & folv BiNiTe e Tl
CRSH S SATSA SIRT T TeT |
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4.13. fhew wieq

4131 fhew ffamsll @1 faf=1 M W) BRIie &1 orgAfd & ol s Tl &
a0 T 99 | DI BISHRIT BT AT HRAT gsdl © | e faunT fhew
iRl & wglerud & ford ofvarl Jgafadl sanfe o &)+ & o
Hafdrq foqmT & A1 @e=ag =7q ufshar MeiRd & |

4132 BTG B T 3MeY (ST W & ®U H WG H) d Ugd o &
fo U mud TER A g% fhar SR |

4133 ST H fheq WRied & GUIIEsh BT A < & foIU 9T s Bl fthed
e & o ygE SRe-ed & wU ¥ U™ o & o) UUd 9 BT Ne

e fher TR TESdR dIR & SIRAR |

414 TOUTON 9de (Wildlife Tourism)

4141 T BT Sig [Afdedr & daeq vd 9= gl @& SR & Ieey | gl
Tied P ggEr feaar S| gy wied & &9 | |dfa afafafet g
I s Isg @ 99 A qUr gEad FIE gl el @ SR dl
ST |
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W SEH!

5. WM Safdl @ o Mcares & graem

5.1

WA SEHEiierdr D ggar <A1 —

Y WRPR GIed & & H WM Iffdr Ud F9dr=R ®l 9¢d] o4 & ford ufdeg 2| I8

amfefe

[P BT FeTaT a1 IR ISR & Foid & X aAT Hedqul A & 39 H BRI

FRAT 7| Wed N 9 ol vd Sedl ®I ST 9eM @ fo 7 S e ST #
<ol gfarstl & fadrd, 6! ITAeiierdr & ugfcd 3R &g Ud Hegq SUuhd / URATSTrs

g

B | WY IUMAr DI AT Ya R & o) I SafRal o ol fHder |

YT BT JTae fhar Tar 2

5.2

5.2.1

522

5221

i Saft @ for ol e ¥ e —

AT (@rEan) — g SufEt o BaiNTe BT qe AR 8 s
I+ SopTg TR 50 Uferd ¥ 3ffed & RN BwiiTe & Jo Faril &l &
& ERT 50.00 ol 9 H HH N & od Yoll FIer grell wied aRAeHR 5
UICATE BT o™ U &R & AFg BT |

Yoft faer w ufegfd @ w=m— %ﬁﬁéﬂwﬁgﬁ ?ﬂ"ﬂﬂﬂtﬁﬁﬁﬁ‘ﬂ (IRT 6.4
P Hed of) &1 30 ufcrer BT | Tl srggfad Sifd /S, féaWTGFf SRIR
%ﬂaﬁa%wﬁawﬁﬁﬁaﬁwauqsﬁﬁﬁwmmmﬁmﬁﬁéﬂ
gfcrgfel feam SR |

goft fAaer or yfogfit @ wie —

Ugell fhea— 20 ufierd (@aTile U ¥ Hdieq URY @ fdH e W)
T fdhed— 30 URR (Fa¥e ¥4 | FATd URY &R & Uh didl & 3id #)
TR fhrea— 50 gReId (@EaAiis $U 9 HdTe IR 8 & GO 9 & 3id H)

®T TI YR, AT T Yol FEer A1 e & AHI BT D QR
AT Ay FiRa goft Maer & <EaH 4oa /S9a gUd & Had § 8T |
JATIE AT 3 H IfealRaq IGaI & ™Y URAGHT Falerd el IR S W
e &1 faaRoT 9 FR A SIRAT |

A (Eligible) Wi uRaAeHN —

FWS—INAH IERT /DB — BTG I H hM Ud w1 ffaw & siaefa
Uofipd U Rl Ui STt uat| 98 SaRel, WH-ue &1 gl Sude @y,

Y R SEMt— U AR /IR Al B WHE Sl Bl I & e
AR & srar Rt e sae, 9H o T @ o ARl @
IRfIarY 50 Ufrerd & @1fde &7 |
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5222

5223

5224

5225

5226

5227

5228

5229

ST A0 "I Poldl” BT BaTgoll & BT § 31dT YNURED o+l Pl DI 6
el 3 WRERT @l sfEgell & wu # fHar S1 Fadl 7 |

TS Hell R RIew & gogR o1 aRIe=T—

I IRAR T GRIGT URURE Hefl Ud RIed &1 JAT BT ATERVT R 7 8, R
IR/ UTfad uRIISTHN Sl A/ SIS el Ud Rieu &l Rferd, JiegR
JNAAT F@TaT 7 DI A TR ARG 8 | WA GRASTHRN & Fafd el detder |
TP I wied gRIASHT & ®U H Al T dRA & [T AT & SMaeddhdl
BRI |

AR i

wﬁﬂwﬁ?ﬁaﬁmwﬁﬁa fhd ST dTel AIfRIR 2T fTas W & gIRT 3ferdr
R & T8 & gRT a9 T WRFRR 31 R fear o 2|

B, 98 UUS SHBRT IPIEAl

AT gg ¥ wUd 3PS H Alleld 2R /d8 TS dhBRE Sdhls H Jd ¥
Alvie / T ®er &1 SIofgR HR1ar 8 A1 98 B &1 o™ ST &1 Ui 81 | $9&
faega Fme "BxiiaTe g MR Ud d9€ US ShWRe Al U feenfeer 4
YTaerf=rd i |

SFSIA Mg —

Th Ul TG ST SSdl Bl W8 U Uoilgd  ANTSCl / E—HETddl
THE / d9Th SepTs ST &, ﬁﬁmﬁﬂ?@ﬁwd‘gwcwaﬁﬁﬁﬂ
ARG D 39T Y& BT 8 |

X 1 /Ragn /de

fSen W wied 9ffd grr wufq wies &=3° #§ Herferd dA 3g 9
P1e /R /e BT @RIeT |

qiifea / fafear ss Jar —

Jfear / fafedr /es U SUBRYT 8 S Wied day Wil § vy R Sudel
PR ST €, S UHh A7 3ffdd 97 § Ugel 9 Wed a0 Wd & aug #
ARGIS Td URiie SMeR! /S8 & TAIRd a3 & ford Rafe {6y T g
=

Tieq 31 dorar &9 @ fod §9 doe

N gRAST SR 1 daiie & "regd | wied! $ go) a1 ugd fade, g
g ST =TI, STAvUTd @ AT BT &, BT AqAThT BRIAT ST D |

HR Td PRI B HaG —

BIATE gRoA dle g faffeq wdied el @ forg yg MeiRa ArTt R wiesi &
foRl TR 3ifuver, ¢&e Yokl IR o=y HaT Yaramsll & fol fhRR IR SR Td d_1dd
o 3R e uRags wamsll & oy Usiiead &RI /a9 /949l & wrae 9 |efed
A |

5.2.2.10 WAw+e Srarerd, qifT gfaum) —

Rren g wdeq affd =1 Tafaq odes a3 #§ ardoiee sirarer, rfer
Jiaurd S il 4 sreEr I Ferr/ 3 wieeRT | eflel /T R &l 18
I R T @ S vd KT J9re U 7vs g @) ggdl 9 fear 919 |

AT—3= rr&a’ramﬁ -
SWRIF] GAldg Wi URATSG GeIdl YRl & 8| 39 YRS & 3faed Sl
SR ARl § 9 B & ofqiid T8 3Md 8, VAl uRISg W wed &

gfedIv | IUYEAl & MR W 7ell W wied |ffy (DLTC) @t argeisn

> The Identified tourism areas by DLTC.
'® The Identified tourism areas by DLTC.
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SR 39 Wed NI & Jdld Ucdred I o)1 & fory ura gnfl | e«
s |fafy (DLTC) ¥ 3fgARd UM &_1 & IWRId IRATSHT UG BITS
RoA A /3050 W 9ead A &1 T gRemr ?g RIffd @ SRif
BING TROA dle /g WG |ead |l & urg U 6l o aRaisr &t
IRATBR PR BT ATBR YR &, ST SeciiRad TRATNTSAT &1 GRfY # 1 3l 2 |
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fraerel & forg dicareA

el & for Wicared &1 grau=

6.1.3

6.1.5

6.1.6

A I — BOSHT 621 W 6.2.10 B N Mawgs rgary

qies RIS —
aRRre 1 # " aRAreR” o aRdrer § &1 =T aRaremeil o g= # sifdd
IRATSAIY & folv & 39 UTaer= § e &_= &1 9 /IR 8 |

BEPHT 621 ¥ 623 & UHET U B & Yd ANY GIed GRATSTAIS BT
TS wY H FATe URY 81 3T 8 |

R VR & RGN0 & oy STeusd HTaers —

9 9ol & URATST & AT 3R Uded & QR BRI IHd Sif¥d 4 0 &4
A BH 90% HAP BT & ol Fard 841 | Al 39 A7 & T s &g
AT B B GHT G RIS ARG wU W Harford el & d 92 s9
I BT ool HRA gU aad U AT BT |

AT e gRAERI H TeFa [AfesT wre H Sfedifad Uraem™l & AR
feaaromi den givier af & foft gres eiaTe ud g gfaen f&ar Ser g |
RSl gd RS ANTRSGI &I gded Idl /gdhigdl 4 Ugd & (oY Iaedd

Ffaemt <1 el |

§g O dwor R s =g EwOT —

JMAITH BT 9 AT & AT WA o o & forv o=y fsdt ifa /3o &
JANT R AR Al Y WHR A Sad RIS & forv afsasT / faai
WERIAT U 98] fhd SM & MY & O U3 AT 8N Ife Sad wied
gRATST @ fog og &) fedt 3=y T & agd uIeass &1 o foram o7 <& ©
a1 39 Rerclt & g8 39 fa & 3favid gRISHT & ST gedh & folv Hicdrgd &l
M IoM & AFY TS BEI| AN UF FqEl o AT FET/9HS =N UF UK
PR W URISHT AT BH, UAET Bl §8 B AR AMITID Bl HRIATET D
Ry amded IR 8N |

TRIfAEHAT 3 AUGS —

TR R | 9 gR1 R[ifed / gdiag werfdedr arel wRied @i &1 aRkfYy
H oM arel gded uRAreHRl & AfaRad MaHyd Uiedred oW faar SR (ST
fo @e 623 # four mr 8) | fafga wded dl # 9 T Wy Aead Afifay &
ERT UH WIFl & Wi &aal &1 Ay o) §9g—a9g R FeiRa &1 =i
AT aTel Ude el &1 Fl gie 3T /SRS 98 @l d9dse IR UHhIR
DI IRAMT | IIfedr arel gded el @ aRf @1 fMuRe W T wR®e deed
AT (SLEC) gRT fHam Simamm | O Ml R URalfdd 9ded  uRAae &
TOI—OT H Ahed A & SUId oM od &1 ol foam S| wied
fTT / BT RS 9IS @1 Je9Tse &R USRI 3 fufed wde el & fog
aRATSTIRI &g 3 A= UIcdTe UTaer &l ar fordm i1 e |
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6.1.7

6.1.8

6.1.9

6.1.10

6.2
6.2.1

39 T ® Jdd WTET BT o S dlell Gded  URIATSRN bl WeH
TR / ot g1 FeiRa Al wwva e, orafcr, semafeal, =g=d
oGNS, SR I ST yaTfad gRASHT R AR 81, &7 Ured gHad
HIAT BRTT| SMUTAT 7 & o Rafd d I IR & 4N UIdE— /8 a1

Remardl & T R AT aGell B BT BRI g |

SIM®R BT WYHCIHII —

UIATed AISHT BT Y $oTH drell sdmseu ERT SRf—affe MR W (AT U
WHR gRT FiRa Faamafd #) wieq aRIeH 1 & Fdred, ISR, aiffe eweire,
foR) T UIHTET o &1 SIMaRI & JTeld] M WRGR AT 59 AfSapd gfafier
ERT AR T AT 1 o= SIMeRI &1 faKgd fdaRor Ugd 61 81T |

raaile arad fedie (cop) —

frdl ed aRASHT /3hls & Iade wd A Fdaled IR &4 & fodid |
aod 99 faie ¥ g 99 W Sdis WA uRareHr @ gk H SfealRaq |
Tehl Ud Warel & et (e Iecid URATSHT ATAGT & TS 8 §hls B a8
H oAl aifq &1 ud T srgies sy Wi Herad aifd & gRT fhar T 81, &
IIwY) AT H AATIS ©Y F AT URHT PN |

uReISHT fharaas @t eafr —

qRATSTAT BT I WRIY A AT & gRT HIQd Ud Y68 Farddd, Bwilaie
oRow a1 & et fFwrfed sy # SfealRad awg Amr sferar fawaRa w9y A
@ Ifdd FIA B HdTed fhar ST AR § (A fhRT dRumaer aRAren
o § FaaEf § gfg @ mavgear B W T W 9eEad |ffd & gRi
g ¥ ol foram Sme) |

e dicaTEs @ UraET —

g ¥ fHdl ff wF W) g A wed gk § Few @ fiw dieareE
TIqe —

® e P 94 T

6211 | BT e U W Ged URAGHN — $dd Hex, TR |ied

IRIATSATY — IIPBIGH!, IRIGHE UTh, e BN, Thel RIS!, s <A
HAT W, AT goft 397 . 50 dRIe A1 S9N % &, Yo faer #
TR e d ITcdTe- UTd BR- & ford ural il |

ITHTEH, Tl gRATSAY ST G gofl (991 # GIcTes &1 o of <&
JRSHE U, | 9 @t | ufagfd o1 e d o aRA & ford urs e
Mew B, hed | 2R vd ¥ U oI uRaeHN &aret &1 gfagfd &
ey, # gon GICATE &1 o™ of <&l & d a9 Yoil a9 9 gredre= &t
e ® GIaes | a9 o @ Ui T8 80 |

goll 99T UIcATed : S 7 BRI Dl Uiy uTe @l S
HHH ¢ |
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goil faer 4 dicars @t wfagfd & w9 —

Ugell fohed: 20 URRG  (Fa@Te wU | URY &I f[fdr W)

AN fhed: 30 UfRrd (a1 w5 ¥ URY &R+ Bl
fafsr 9 v A1 @ 3fd H)

IR fhea: 50 U (@adTfd wU & URY 819 &
fafr 9 R af & 3id #)

IS 3faed AT I H b MY Iool@ & AJAR URITSTAT
BT FEre el fhar S €l fhyq @1 fAaRer 9 @
feam SR |

622 o9 # fafeq wded w@l W Arg wied uRAoHRt § 9w & forg uicares

YTdeq —
6.2.2.1 T A | grEdn: U Ried gRArS Y S feiRad srearstt &l O
IRATSHIST @ | BT & AT B I &R & ford urd Bifl—
o are @ | — S gol o # gicares @ forl u J8 ' /gl e
gfagfd St goft | o dicdred g el R e E |
Fder  UIATE | — <A WU 4.00 RIS BT ARG T Yool e (TS 6.4
AT & fdd | @& SFER) B
ur e E | gfogfd Micared & A1 wied RIS o IR W
qYy P Fol ANl / DUCASSS ATl Dl 20 Ul Iy
gfagfd & ford o B8R AT el & SR SifdaaH
T %6, 25.00 ARG Ufay 8 | 39 UIedTes &l o f=rHTor
B B U U™ a8l B forv B forar S B |
IRIASHT & IEId wU 9 URY 89 OR 31qdl FeH
AR W qUidl AT U U B RS UIdiEd &
=TT S T i< &) U=l =8t 81T |
S/ DiUcesss Tl @l TUET a9 Yol e iR o
T 0T WR BRI |
6.2.2.2 I Ried | I¥ed URITSTHMRN &I 3Mded Uoidl /STl dheldey & g
gRASERI @ | FMEiRd <ive o W™ &1 50 wfera i ufafd &
forr v il |ummar ERf S 99 & SR wd Y[ & oruid H
PR @I | FF=TgER B8R
gfergf |
— I8 $9d BARG TR dle gRT SNl ofs d% @l
e R SN BN |
— Y BT YATH AMHR HH F HH Uh UHS BN |
— Ui Ube AAH w15 BRI BT IR Yol e @
IRATSARIT B YT BT (H0SHT 6.4 B JTAR) |
Jfe e uxaifidd aRASHT & ARG darad URY
B DI AR gl 59 WIS BT o AT aT8dl & ol
S PR MY R A AR ¥ TaRR dl At e
BT BT |
6223 | |dq Wed & | gAdH WERIAT [T Ul JMfSe (WRT WRGR gRT UTiedhd
foIv Iy wied | Toikll W) IR DY AN B 75 TR @ Bl SR | 98
gRATSTIe B | ifShad ®. 50,000.00 T TRIATSHT BT |
NERGEI 39 AIfd P @AY & IR bl wieq aRare=1 & s
IR B I8 el USH @ SRA UG Uh 9y H U
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JAfepad a1 gRATSHRH & ol WAl Qa1 SRR | I8
HERIAT U IRASTIS & FReHAfordl &1 ydmr o3 g
PR D qre f3IT SR |

S 9§ ST SR BT arell MUiRd Toldl @Y ST B
MY 2 TFEl W) 3 arel Tded gRIAHE gra 8l |

6.2.24

gRIGHRT B
ARG wU I
gRares  3mafe
® R

Ul Iy Wied gRAHR Sl AEaiie ©U 9 aRdared
B B AR BTG I9d & FAqHq 50 Hel HaiRyi
RIS A=l &, S9& d8d oM U &R+ & fod urd
BT |

BNTe oY
& =ATH 50 oA
IREIREIS BT
ffsa &1 )
PIRSIERS

TRITSTARN H BRIRT ol FarRil J&y HHaiRAl & o 75
gfaed Ud g et a@fgen, o fom wfdd ud
feeirsl dHaTRAT & oy 100 Ul SHar) wfasy el
(EPF) =@ (Pt &1 f2m) & gfayfd & fori gaaiis
Harerd fafr | 9 9¥ @1 eafy g% T gl

6.2.2.5

wed b & H

T URAGHTG fSTH Ried 9 g ddb-ildl TR &

SERICA S CICIN
DI qGMAT <7 D
ferq L5l
gRArSEY R
REICA B IR
gk H fawr
foar 1 & @1
PISSIERE

gch H YATH WUY 20.00 G Tb Db Goll der ;R UH
faer @1 50 ufderd wfd D grEar Beft (R

3rfSrepd® T gf aRASHT . 1 BRI 8H) |
3 AS & I IRITSHAT Bl WHR AT IRATHR BT

IS W AeEad Affa (SLEC) @ fads wR iR |

623 g WG W 9fafa grT MuiRa ureffear & wied wel R Ay wieq
gRaTeR § e @ o sfoRed gieaeT grae= —

. e P 94 T

6231 | AR URISHRIT | AT ®UY 50.00 ARG B I Yol Fder &1 urx
& fora goit e uRIAGHN (T 64 & JTIR) 39 UIARET & ol
IRENEES| urs BT |
EINSIGE| goll e H UIcqred &l AHT - 9 Yol (e & 150 db

gfayfe uTe @1 S Febell & iy e fafafdse aRarsrre

& forq ufcrgfc @1 ufcrerq F=TgaR 8Rm—

RIS & YHR T Yot e & faeg
gfergfel @1 gferera

REE] 40

WRI WICH 3HIGH! 40

IR &g 30

WRieT ufefor e 25

T Yol o & fawg uligfd o affean i «@ 3
FIg BNl
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Gl gRASHAN ST g Yoll (91 § UIcares &1 o™ of el
€ 9 @re # gfaqfd o1 dreaTed w o & ford ur e
g vd g goR o uRAeE wrer # oafogid

GICATE & of I8l & 9 99 Yoll fFaer § uIcdes &l o

o @ 9TF el B |

goit faer & grcares @ ufagfd & wig —

Ugell fhea: 20 Ufted  (@raiie w0 & URY @1 fafdr wR)

AN fhed: 30 Ufaerd  (FaHIRe w5 ¥ URY &R+ &l
fafr & v a1 & o )

IR fhea: 50 U (@eTTfe wU & URY 819 &
ﬁf@rﬁagﬁzm‘a%sﬁﬁ)

3Ied & Jedidhd & QR ARG qI Yol el & iR
AT Hed AT IRATS H B T arafde e @
Hded # (S W w9 2) ufcgfd &1 ufoera Afveq e
SR | Afe 3fde a1 gy H fhd Y Iooid & AR
URITSTT BT FATeT 81 fbar Sirar & df fbed &1 faaror
g PR 31 SR |

6.2.3.2

e
gRATSTTR H
Bfted 3R Holl
Saared” | fader
& forv ureareH

AY wded yRATSHY 3ferd Ioll It H a3 Yol Haer
BT 50 URAYT dPb WAeT U BN Fhd ©, SrId!
Jferpay WA %. 50 <IRG B |

6.2.3.3

e
gRITSTTSN H
EREFISEISEE]
&I gfayfe

A 5 99 Tb 100 U gelaeiNc! YS! (ffddhad 3 o
gfer g ufdad @) A ad) @ ufagfd @ Arg g |

mﬁauﬂﬁwﬁaﬁmﬂmaﬁw%?ﬁaﬁ%ﬁaaw
IOl IUTEd H UIATeT &l o of Y8l & Se SAdeINIc)

SIS @ Ufagft U e @) grEar Fel gl |

6.2.34

qry e
gRIreren #
State GST I

wfergfe

g WA gRIIGTTeT H U2H 5 g9l ddb of TRV State GST
@1 40 uforerd Il @1 gfyfch &Y arrar g |

" Renewable Energy Generation: The Central Electricity Regulatory Commission (Terms and Conditions for
Tariff Determination from Renewable Energy Sources) Regulations 2017 define ‘renewable energy’ as grid
quality electricity generated from renewable energy sources. ‘Renewable energy sources’ have been further
defined to includes small hydro, wind, solar including its integration with combined cycle, biomass, biofuel
cogeneration, urban or municipal waste and other such sources as may be approved by the Ministry of New
and Renewable Energy (MNRE)
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624 Uded YOR Il § WV Td wied @ &3 # oguud @ foy uare
UTT.—
6.2.4.1 BTG TR | TS & & H HRIRq E’Jﬁﬂ/ﬂ'ﬂ%’/m ST BRI
grs, s AT | TRH dIS gRI ﬁfa’rﬁﬁ/q\wqc& Rie JaR SR H 91T

RIS XD gINT

M B SGH %\' Ud BT ¥ sAdss Wied dl Ug

U qieH

BTG 3 wed we @ gg@ar 39 b folu UAIR @

U 3T #

STgP Bl S© AN WA b Wl D (B BT 50 Uferrd

[EIIAAr By | IR1 gfayfd & urAar 8Rf fgeT A srferedd . 50
qrel W TR TR WR Ud B0 g IR Ao @& ford
fdd /g B | Bl
faUor Ud 9ok | aIIe BT Ul Ud WR @ SMUR WR Ui ay AfSbdd al
T AeIT | AMY IMMIGH! B VA MG H 9N o @ oy Swiaa
IR Uiyl &1 o f3ar Sirgen |
UICATE UT< 6”1 & fol Afd /|8 WReRT & fafer |
6 A8 & 3MEx R &1 [/ BISUTRT / 1feRg & 1T
JTIET U B+ R UH U 3faaehi Bl RIR1 gfayfed &
g BRN RSHaT o399 Iog 9eed 9ffd gRT e
SIER
6242 |U¥CA & & H | GHI—THI WR IMILYAT & ATAR W & &F H AL BRI
oY B WERIA | BT geral od & oy Wy @) fAvg—aw, yraliedr, amfde

ALYl B FTAR A Ferdr <1 S Fail |

6.3 weiEr SR JXHR (Accolades & Awards)—

e & A= &3 § W=y ufagel &l Wicdlfed o+ Ud BaiiTe g § e
& &F Bl [IWR T & Iqaed ¥ ¢del UUS CRoA SUevyl ¥ Hafed faf=T el &
ol S91 USRI & R WR T B T AR YREDPR Y fHAT ST | gReqd

faoramell & =09 @ Hay H URIRTS JraemEl & GRa—99d IR Baiaig givod dle
GRT T2 fbarm SIe |

sﬂfﬁﬂﬁﬁmf H Rerd W9 gled, RAE, Usligd g@d Uoic, T} AR, YICHI
BT quSd JdT USTH B el I Afdd der =g Aol Gired afaferd 81 dad
EANESE &gcmuuq Har a1 W fafafet & 8 e g § wied @ faRke

UEA g9 H qAST & B |
64 IrY a9 Yo faw —

6.4.1.

2 7Y gdag gedh FTgaR § —

h.

T P UCD

6.4.1.1

wied AT gHaRiiel 89 & SURIA fhar A1 (e 81 A1 81 | g

MY W WRIAART PR AR T USRI O — <, a8, gol, APy
SAME & AMel H Wiic 3R AR & AN &I ITUET ATTHR ARIH
& dgd FeiRd Hegerd (Depericiation) H HEkiT @l 5T WIRIA
|erad HAfd (SLEC) §RT T 314N |

6.4.1.2

Al BT H ST @fbcdaRd Ud ¥gakd) I <RI Ud Hlolde
ST WY A B8R | haccdl B URASHT &I Hel 7 Yol
a9 o1 2 ufererd de Bl
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64.1.3

Mo W dIey U F8d &3 9 8 9T SUART Ui /I shls & folu
forar STam ® vd OrTH TRmae T Had, AR Hae iR U1 3T )
JAETd S gRASTHT Hare & fofv smawass § aftufod 2|

64.14

faftre wiew Al & forw START by 59 ater AreATRe arg=r
S {6 DRIAT BT ANTT BT 50 U9 Td U SUYBRYT ol Udh fAfdad
WH R WG T80 & O Slolshlel 2l IERid Hisl SUBRI, oc
S & ANTT BT 50 Ufrera <af3r |

64.15

IRIGHE UTdh, diex UTd AT 9 UMb & U Hivad M W RIIfud
JABT / 3[el DI AN BT 100 Ufaerd iy |

64.1.6

AIATIG SEel & foly faR W ¥ IIM dldl oxdd /el @
AT BT 100 Hferd ¥ (FadRie IRVREIHE Fa” M7 Afard 2) |

6.4.1.7

Ao qAqT I (STal do 4H R Udh A1f del dlel d1gd) i
ARTA &7 100 Ufererd |

64.1.8

AN IRASHT & [dHT ST 8 VIl & BR19/qS T Ud TSPl
HT AT, SWHIUT T T SRR a Gl § 377+ arell & |

642 TN IRASFT & e § fAawr & fARAfaRad 7d} (Heads) & Wicaed & forg
A g & AMT ST
3. HrI gl |

q.

IR FETT & gd / URNS @3 |

. YoiiTd &1 |

<
g.

IRATSHT B MU HUSR, YE—@MEG Ud IR B A FafSq SR |
e URIATSHT B RAUT BT & oy 3maeasds g w3 fdHar war e,
IRATSHT &g Y H aedd GIR BRI DI AN

B, BHoR 3R Groi—aooll Bl AU, BN, Hibsl Td §d- |

T gRASHT &3 H AT aRFufcqai S gar, omaN, drfad o fawa

PR AT ST e B o TR < B folg a9 771 87 |
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SR DI gfshar

7. PRI B gfhar

71 Y WRIYG QeEa 9fafa (SLEC) -—

wied UreaTsd UaRell & ¥y srHieH, fharaee, fwred ud Hefdd qeal & FRIR &
I ¥ TP 9ead affa (R 0 g |erad Afifa /SLEC & A\ | ST STRAT)
BT TS fhar SRR | 9fAfT & saTe I & fAEferRad Siffer) deg eii—

01. I |fea / JAfaRad g g - e
02. R ™G Afd, faa fawmT - NESY)
03. YR AIH Afd, IoiRd faHRT — R
04. IR WAT® Afed, Tie faumT - REES)
05. YR AE$ A4, a9 [JwRT — R
06. YR AIH Ald, STel G fqmT — R
07. IR A® Afed, gRags faurT - A
08. YR AIH Aferd, ST faumT - LSS
09. MR WTId Aferd, ol faurT - A
10. YR A6 FfId, AT U4 qITaRor faumT - RS
11. ¥R A6 Afed, arfoiisas &R famT — REEY
12. YR AEIH Hied, Fepi fa9mT — REE
13. R ™G Ffed, JrenT favmT — RESS!
14, R A1d Gfed, TRIG U=mEE Uq fderg faamT — I
15. IR ARG Ffdd, AT Hedor faqmT — NEES)
16. R ATeId Af0d, Yaad g JmEor faera foamT — RES)
17. IR ™6 AGfea, e afer o — RESS!
18. YR WIEh Afed, 3MMfQd STfd U SF_ffrd Siifd dhearor fevmr - — REE
19. TdY FATAD, BTG ROA dle — o Hiea

I foMrT a /A favy fRive 999 999 R T WRIg 99Ead 9 (SLEC) @t
JMATIRHT & MR W e / a5 o Faa 2 |

7441 9 9T T @ SIEgET & Udl, Uicded Ud 8¢ UK &3+ 5q e @ o)
e ot saie cRor 98 & urd fHar ST Adar g1 Ui SdeHl @
URMW® S & U] Jad el bl od Wk \9ad AT (SLEC) & dHeT
YR fBAT SIRAT, ST YUI—<IY Ud UIcdTed 2g dolc AMed & JAER IR GHR0I WR
feqd faR &l | odeHl R S9d SRAR USHaRe HRT° & HH # aRar

'8 provisional Registration Number (PRN): The number issued by CTB to the applicant certifying the date and
time of registration, after validating the documents submitted by the applicant.
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7.2

7.21

722

723

7.3

ST | AR BRU g 99T Sfaedl B SRdIGd B Wdhdl © | WERT gRI
JMIEAT BT Wgd B & U BRG ¢Rod die @ §RT 3MMIGhi Ud Haferd
foamT o1 afafa & fofg & ey 7 gfaa fear S|

IIATe AT & i fbdl fumT gt Ifafa & fFoly R a8 sufed =81 Ser
S B Refa # 59 wdfea il o1 geafa /SRl | afe afif & |e 95w
argulRerd v&d € a1 SuRed wexal & 9gad 9 ford A faofy @1 afafa @ siftm
oig A9 SR | doaeErq |k yey S9red, Baie TRSH die Bl T
JMIGDHI & AT AT B & ol AHR TSR BT | T Uell & Hed SIeIRd
JIEY IRTeR §RT AR] 61 AR BT, 9ol B Il 3fafey wordT 81 3ferar =g |

oI Y1aEm=

TR WHR AT U4 8¢ & ol “Tded fq goie” & 3fdvid doic UTaem™
AT | 39 AT & A ARET Jolc, BRI gNoH dls g§RT SWIRT B S+
qrel 3 dolc UME™ AT SMERYA e & [ddb¥, Hardq Ud @M,
gREYfcTal &1 yaed, R 2@, A fae ud Hefta afafafel &g Suwanr &
ol orAIfdd aoic | g 8N |

e AT goie URAGHT & PR & R W (HUSHT 5 Ud 6 AAR) 2080
JgUTa ¥ afiepa fham SIRATT | wied Aifd guic &1 20 Ufierd d9ie, . 50 o’g o
$H e qrell e uRIISHIR g ARMEM fhar SR dor wded Hifd auie &1
80 Tfcrerd goie 99 g uRAreHRll & fory aRferd fhar SR Sl 50 &Rg 3ferar
50 TIRg ¥ f¥d a9 &1 BFf | wied HIfd 9oic SUdedl & IIgAR URATSIA!
DI YicdTed Ud ge wWidgd &l SR | Ife 380 98 H @ &l M) IR g2l § ol
BTG SROH die @ gRT AN & AR R I AT [Ieelvor R gefafrers
PR FDT |

T SMABIY Wed gRASN 96 oy Uy Hared Bl gived dis T4
qeaT UICATE ol & folg UTa 8Rf; o dgJaR Heed ied gRAreHRl & fofg
Aefed sy SIgAR AN aul H YTfad UIeqres+ /ge IR & |idaror & forg

guic UTdETd AT 2T |

Tredt gordr

3. BTG CROA dhs 39 FIfd & d8d Arsel Toidll & ©U § BRI BT a2
gt Ul & fRraxeT & forg go |fafa 1fsa s |

q. B ¢RoA dle (Faere Ud 59 /50 WG |9Ead IR @ w9
THATH FUd g3 & ©U H BRI |

¥ BaNIe CRWH die ARGl Ud AUEUs Jg9R gded uRdreHRil & foy
IS Al B FIT B SCRQR! BT |

T Y WRIY |YEd GAfd & Areeie Ud Udd B AER W BRTe Rod
aﬁéﬁuwawwwéﬁw@ﬁﬁmﬁﬁwﬁﬁﬂ?ﬁaw
fdc, fufder SoifaRy, oM, JioEl,  aRgaar,  foREd Ud HReTon,
uTRReIfrT, 3Afied FehR AT ABRID &3 & g9l ARDIA DRI
Afafer e |

S. BOSHI ‘I’ ATAR ST AR goTe Uae JJAR SUAe gofc &I Ml &
T8 A dTel hROT /el H A R USR] AT & hH A
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7.5

SUGER M el Bl Ao Wiafd 8 I WRIF A dAfd Bl
UM B |

B, ORI wied uRare T & fo sfFard et W Wi/ srgHieT @1 urd
P & oy BoiTg TR d18 Sckarl 81 8T |

UreTeT ql @ e =g ufdan

TR 1. ATY SHISAT UIcAE g BTE SR die Bl Jded Sl |

TROT 2, “To SRl WM RN & RIS W BwiIe IRV die TP
MG @& I HelA IMaegdh TGl $I Sfid U], AUGUS &
TR R B |

TR 3, S JMMAET TRT 2. Bl IfEdT QUT NI S& BTG gRoA dle @
SRT IRATAT UoIdHRoT H&dT (PRN) e fham Saem g gotiawor
e Ter way fAfde grm |

TR 4, BTG RS a8 gRT UMY URoll § o0 W Ferad |fifd
(SLEC) 3Rl USIIahRYl W&AT & HH H 3da- & W&o o
JgAIET BN qAl Wilpd 3fded & oy ydy Heldld, BTG
RSH 9IS &I aree* fhd O Bq JMMTHR < |

TR 5, Ife afged @ aodE faciia af d§ wWigfa T8 el & a1 98
mmquﬁwwmmﬁc—cﬁuaﬁﬁﬂﬁmﬁl

TR 6. Wehd UHRUN H UeY Helcld, BTG SRSH drs Wil 3fagl
ST PR T THROT A JAITIRATTIAR  [AIerhcd] | 31gae B,
ST s 3ifcr vd Ay BT |

TR 7. IS @ IMTAR AAAT BTG TROH dre §RT SR Wiidpei! 37TQe
6 IR WR HE ATIGD §RT UIKATET = TaT b1 SR |

[* 04 yR & UrcaTET S Yol a9 e, Al H§ 8e, 4 ool Wi we, den
Dftcq e Il e B & folU I8 fgae aHl vell (BiTe Req die Ud
faer®s) & forg sifard grm (]

R SufAal @ o dicares uauE & JfaRe aror

751 I UE SEHI Bl SOAT URAT /3ded e WRig wies |fafa (DLTC)
o1 FEiRa arey § ST HRAT BT | YT URIATST /IS Bl Bl Y
R ®UA 50 ARG A FHH BT A 7

752 7T TR wed | 31 gfday g sideAl # uigr IR Sugad 9
T ol | ufa Rtem waffiedr w9 W) A= &1 (02) Ut 3mdeH! &l
BRITE SRSH drs ®I UM fbar e |

753 U WR W 3MMAEA] BT T TR Red AR & §RT SUYaT &I Siid 6
AT BT S| 39 WR R el Wy wed afifd & gRy fadr
TG BT AT B/ IJRTeaa AT ST D |

754 Y UfGAT HOSHT 7.4 F W T IO & AR BN |
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7.7

aRRfRerforit

3. 39 AT & Sfaild @ig A1 durfie gars e A1 <1 aRIrSTRll & forg o o
| | AT (AT P15 § U S—GRS I JA—TRAT 50 TR I &b Bl
g a1 9 YUG—YAS IHE el AT ST | 9 A0 & Sfaid o U v
% fU shEA &l RGN 981 dF1 Sl S f ades & SeaifRgd =1 (fosdl
RS & e & UHIT DI BISHR)

g Ife Ny & Farha @ & fidv aRAST o’y =181 et © a1 98 ]9 uell
@ WeY 3T AR d1a & aul H o UT PR HH I |

. JARHATTAR BTG TROA dle /I TR [ A UIeqreg /8 H
A & YBRON H IRASHT & HERIq ged Bl deriar / [eracr / UG,
i <1, uREUfTal & e affa 8q Y Uel &1 WERIAl of Adhdl
2| IMIgHl & g /RAiGfd @& fo SRU g™ g T WY [erad
afAfd (SLEC) SwiRarll wE! 8T |

I W wd -

A 39 AT & Ifaid AT Py W1 Wied URINHT HUcydd /Tad SHBRI &
IR TR YIS BT o9 ofcl & ol VAT 3Mde / UHhRoT / Ui ot =R
AFY BN Td VA USHROT H Hafdq 9 agell @ RGOSl a1 S da, ferar
T YicdTed / a [991 gd gaer @ 999 of foram SR |

9. 9 AIfd & ATT U e & fharaas & ol mavaddr 89 R I

AR & Hd Haed 9T grearsdl & fog Iugad g/ stegaer / a4 /
TSI SR &N |

|0 gRISHE ST 39 UIdIEd BT M of Y81 8, SMavIddgar Ul
IRASERI @ UM TER-TGR  (§if$T) & fo saiRiTg SR 918 gN
yaiRia (Showcase) &= &1 JIAHR BFT| SHT ISR SWIad IRATSHHAT 10+
YoM vd gaR—yR IRl & fou sci’iTe TR a8 &1 99 wWigfa
U PR BIATE CRoH drs @ Al (Logo) T SUIRT PR Al |

T Uiared A & fharadd B sdl Hetq Jgal @ RN & fou Iy
TR Aead Affa i I—a W AdE SR dRe qen fRawer & forg
JAferepa 8 |

3. 39 Ifd ¥ aftfg foel graem=i & IRT & Geg § Sa= fhdl ff UeR &
faare # o W wead ARfd @ v &t vd deMaRy B |

%, fhell A1 omdes /Usda &1 59 A § afofd Uraerm=ii 3fereT I YR TR T
IR PR BT BRI TR ATaT AT & I 80|
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TP / URRE —1

8. ieq yRAISHIRT & gRYNY —

81  AY wed uRAHRI

39 Wed fd @ S|y H Ul AdM wied yRAGHRI A1 g wRfud wded
IRATSTAY ST IR fhar ST <@T 81, o < f3Y 8.1.1 Ud 812 & AR
AYgUSl Bl qof HRell €, 9 & 39 AT & Feid uTd AN SR |

811 A4 ged uRIASHN

82 # &1 T3 wded URAGHIY ST UEY HATdd, BTG oiRod dls @ Ar
Igay (ST f i & ®fSaT % 742 H & 1 2) & SWIA 0T URY BRady
=

812 I Yeq IRIASHN e iR SN &

Ul gd wrfUd wded uRATGHI, {5 I acH e / giaenail &1

& 50 Uferd Ud 3ifdep BT fRdR (GRI— d1R /< /Far) anfe) fbar S %\*
e |Ifd & @Ef # 9qa qied aRIASHRI H $dd Ud aR by T IR
grared @ foflw 9 Brm, 9ed f 9 Gdfta udes uRaree & g
sw(ahaﬂaﬁﬂfwa%ﬂma%mﬁ)mﬁﬁwﬁﬁw%aﬁm
HHe 82 H feur wr 2 foaiRd wiew uRAommel &1 fmir ydy Hares,
BRINTE TR 9IS & 1T Jee & SURId fdhar Siram 2 |

P A
| =9
Gl
b

82 UM wie IRASTRI & JHR —
913 Wied gRATSTRI Bl FEER gRarvd fhar mar 8-

9%, | Wed RIS | e uRasey Y g

8214 | W8I YAe Ul wied uRAreHr fORH w9 W BH 10 qH 3MmETRd
RIS aElie Wa wfafafel, 05 S omemRd IefRie Wd
fofaferR vad 02 arg SR WERie W iR &
HATAE B Saedd gFATEl gfen den uRied dHarRl &
AII—AY R U §9/d & SUBRY U B (HefEd
IR & 3TaIdh AT T 811 & ATl | difAd 2))
9 TR Jfid |1 918 AIeIYad BIFT MaIdH & Td

STel 3Maeyd B 39 sfaceiy dred ifdftEq 1917 @
dgd Uoild BT GIeY | I8 URATSHT IE Heer diex
WIeY /TSdaR ¢¥ e i sfean ovft wRemsii fa=m
frder vd gRem AUES] & SrER Henford BRf |

822 | 3rFSiic UTd TR v S 83 @ sfda

e o H A= gyeR @1 9aR), gen W o
JAuR 8MT AMER) § | I8 U YAaH 40,000 I HIeR B
qEe H AT 81 gd T 20 FaN! B T dTel gAqH
10 AR /[T BF1 AMAR 8| &S &3 &I HH H HH 40
gfderd &F gaRed afafafel & o SuanT #§ form S
arferard 2|
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TR e 9 83 & TR

IRISTHE T H fAf=T JdR @1 Jarl, S[el, Wal il
gfaard g IRl g1 I8 Ui =[AAH 10,000 T WIS B
g # AT 81 Ud oI 20 WX B &l aTel =gAaH
04 HARY /[T B AR 7 | &S &5 BT HH H HH 40
gfererd & ARG IR & ford SuanT # forar Sirem
rfart 2|

8.23

TR A e &9 & sidela

frdl v oM W menRd A1 sEag o R SmEiRd ure
@ foTU B9 I B9 20,000 I Hex BT & BHT1 JAa™ 2 |
AEH & URT §9 I b T8 BT Bl IMAGT BRA & Yd
ofF BT Ude SHD A WR B8ET AMRY AT 39 AH BT SUIRT
fpd S B osdd B Afed | s S H Hvﬂéuﬁ
IR /ST, STl FaRI /e, Ay giden, Sieur
e, Bl 9WR, Tﬁﬁfﬁéﬂ@@ﬂﬂaﬂwﬁaaﬁaﬁ
=112 | FIMY I8 F9 Ffaard 8F7 e =81 7 |

TR fm AT 8 @ qreR

fdl T fawg SmemRa a1 sRdeldg [aug Jmemikda (Theme
Based) S&I9 & foIT &H & &4 5,000 T Hex &1 &5 &1
JARI 7 | JMMAGdH & URT 9 I & d8d BC &I AT
PR D gd AW BT U IFd M W BT 1Y AT I AH
BT IWINT B S B ASHT BT A1 | 39 I 4
HARSH FaRI / S[ell, STl |aRT /3, 3mardig gider,
STAUE T8, fUeR, B¢ qroiR, Tafdfer e ud o amenRa
&3 B @12Y | JIY I8 | Fauw 8F1 e 78 7 |

8.24

TR o e &9 & 3idEla

S Ui ~gATH 20,000 I HiER &F H BT SMATIG B
TAH B F HH 5 I} Issd U4 Uh IR H &H F HH 40
fdadl & eAar 81 I 7| Eed @ Ifaid aRuidTd
affafera w8l 2

TR o S 89 @ aeR

ST UTd =ATH 2,000 G AR & F H BT MAADG 7 qA
SHH BH ¥ HH 5 dIeX Issd U4 Udh dR H HF A BH 40
fIadl B eAar g1 AfFard | I3sd & Jfaid avordrd
affafera w8l 2

8.25

Foll U9 f¥1req U™

Bl Ud ey U™ uRASHr & v R/ Rifeaat &
Hd B @ forg, faf= RBrew &1 welR¥ig /faea &=, a@
I, i el /I &1 Usee B d9gSqauiy bel U4
THIPREY & U & ¥ HH 8000 THICR &1 &3 BT
a2 | ¥ STl Y8 Ud wierery @1 gfaen sifciRead
ERICUEY

8.2.6

e R W) o
@ Harg

BRIRIG CNoH dls & gRIT METRT AN 1R Wiedl @ fofg
2 Tolwe U9 o Hamgerarl @ forv fhem R, fhvme 3iR
weferd aRag Aarsl & forw usligd ®R /39 941 &
Grqen= A GRId Ja1d BT graen T Afeard 2 |

8.2.7

PIId9 ST 99/ Recreational Vehicle/Campervan / 51
R 9qE/URaR |fzd I= d ST Fahdl © Ud o
TATEE giaeT Sueel 8 SR Gl Wied el /|fbe & foy
BTG TRoA dis gRT MEIRA AN U= HdTeld @l oId |
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8.2.8

HIIE HexX

TR AR, Wed Faed gRT =uiRd feem fFeen &
ITTAR GlAurd e |erd ISR &7 JHI9T U 3Ma9TF & |

8.29

Meh DY

Me® BN IRASTHT HH A HH 10 2acdR &ad # Afa g
IMRY TAT SAH HH 4 HH 9 Bled (V) B ifard 7|
SAD ST S Wehl Bl Fed B AT BRI S fh
e BRI & qaw T8l 6, URg o [EIRT Yo BT I
HAT BRIT | T BRI | GIhT qAT AaTerd ol Giaem
1Ry |

8.2.10

RS Bled

RISl Blcel @ IV ay 1950 & Jd URURS el o [fd
H8d, gdall 8! d1eV | 39 fdR14Ed /eeol 8lcd & 3TTH,
rRIey faervdr e arr= iy, faRkee ARt & ey
aRder iR URURE Siaw¥iel & gafoord g1 ARy, o
fPRIy & fo0 &9 | &9 05 P& B BT Sfar 2 | Jgl DI
gfaam vd fRmag MR WReR 9ded #3ed & §RT 994
HHI R SN e e & gaR 891 =@y |

8.2.11

glcd U9 Rared

TR o e &9 @ 3idEla
U VT AT I 790 HH 9 $H 01 WeRe, WHTd 6,
3B B PH I HH 50 PbeT qAT AT UIfheT U Ardol-ich
ST & forv uafe werdt a1 |

TR R A5 &89 & 1R

U U] JMMERT I T &8 | $H 01 WeRe, 01 W
Fel, WIfHT Td AW SN & fou wat wre @)
fOrH ecTe qrReH Ud CRielc & A1 Wagfdurad &9 4
BH 20 e B | 3HD AT Bicol BT g 1 8 Wbl B,
ST sfcee d1o/%H Ud THIeic & |1 Jagfdargad &H |
HH 08 HET BT AMAR 2 |

8.2.12

Th VAT JMMaT I radT AT R oEnt, I
JIGHRT AT 59 AR TR B dqT RTAH 3ces 91wA Td
TRIelc & 1Y Hagaurgad &F W HH 04 T I &e
B | e @S 8a9%a &F | &F 1500 dIHICI W =1RT |
S99 AfaRaa gfawmeil & wu H s /IR wId, STedr=
®el, WIRSBT W, Wed ol b=, RSl /UifbT gider,
I, ge3c AR warfie fafdhear Sudter & |

8.2.13

J9—d I 3P & fb VAT At S Arex aferd vd Iifde 87|
foraet ofarg aftot w7 @erRIgT & WAMIR) AT 200
Aler BT AMRY, WRY oI @I AGWIhA] & IMER TR 3H
WWWW%WEW?BWW@W
BET a1ey, S99 U OC ®H W HH 200 TAcH P d8d
AT BFI WY | 398 u—d IifSfm & ded HuiRa i
G g =iy |

8.2.14

&Y, UBTIT va
AoR BRIBY

=LA IR %/, 1.00 BRIS D e dTell uRITSHR, foraH
SUBRON F a9 Wy . 50.00 G & HH & BT AIRY |

8.2.15

o) < ImaTH

w@wqﬁﬁwasﬁw—ga%ﬁmﬁé—daﬁw%fm
81, RSTTH sIcTe 91o/eq U9 CRIelc &F ¥ &H 10 T AT,
RTaH ~gAdH 20 @Rl & BEx @ Javell 81| SHST @l
EW%?W%OﬁWﬁWZﬁHﬁEWW?W
FHiple, ddbel AT Wid A¥e-l R WIUd 81 Ay | 4
AT Rl H AIer, Ao, fasma @ forg vafaRor srgaye
GRFAT B @IRQ dr Ui, fagd Jmyfd, Smire udge @l
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UG FIRAT B A1 |

8.2.16

U Blcd 1 Y& Nt ARA RAR e #3ed @ gl
f3d AR “Blcd Td XS AR U HTHRoT FART
(HRACC) gRT o9 RIaRT o1 S99 3% &1 YA Ua™
fopar T =/

8.2.17

A=IAT UTd U ORI Gl G¥ed Ud JMTfaed IR Aeied
Jarell & forg  SuifY, fewimr a1 garfie ufderor e
e Rl ¢ |

8.2.18

VI G S Feferd Uiy & qr=adr UTed & Ud USRI
wWIeHd g Heftd Jareti # &3, fewmr ar areerer ufdieror
e &R g |

8.2.19

I H Red ITa &3l § gAdH 04 AN & dol DI eHaAl
qrell ASHA Ut Bl A1 AE /BT /U, S I gd
SUINT gGfder & d8d SU™ & (WEHEl @ yRasd Ud
ARG & SUART BT BIEDHR)

8.2.20

BTG SR dhs & gRT Yd EiRd I /I IS
AT TRRTS ISR § Reyd U8 9aq g, o fasm werd,
ST e, Sirarery, Wierie feifdear gider, urfer, WiikeT
g, wféaﬁgq%ﬂawfﬁaﬁﬁ%m/waﬁa e
LA B, HIRST G, ARl T Y&y rarerd, ACIETHT,
I fRIfded wef 3R IR gaM A1 g8a fari acd
&1, S A1 Rerd faemd & forg 4= gl € |

8.2.21

IR e

TR o e &9 & dEla

fIsnifd SUER, &9 deg, ANT drg IT WRY AR & ATIH
I INIRB, FAFASE T MeAfoAd WReI & IR B
Iaed W IR B AT Bl | $HH RAAH AR /. 10.00 BRI
@ e & AT BH W BH 30 BERI DI AT G
JUTel B |

TR o S 89 @ aeR
fasnifa SR, &I B, INT dg IT WRLY JARN & HAIH
I IRIRG, A G TG MIATfoHd R & YaR &
SR 9 IR @ T BT THH BH A BH 10 BRI D
3TARIRT Jfaem Iueres & |

8.2.22

B BT dcqy Ul ufed & ® S8l 39 HAlfeld AT YAICR
& GRIT 3ff¥dhd Afdd /Yoic INdd Yd HSAMI DI ATaIH
me$mmﬁmm%|

IS US SHBIRT shisdl I dead Wi Hufed & 8 98 S9d

-

A1feld / YHICR AN Ud WEAMI Bl 3Tagdd Giaam uard
I B o e aRAR & A1 sh1E H & AN HRar 2
VAT S®18 H TdThl DI AN & ©U H IUAT IR @& ford
B A BH UH BT a7 M Had ©: o 8 (WD Idd
®eT § FraTery o B) |

8.2.23

I IRASAN

J wed gRASHR S Sugad Sl H ¥ Rl & 3fadid
B ATl €, fbg S s AT Y WRBR A AFAGT D IR
W AR T WY W Y AN g7 AR @ ol €,
g ) 39 ed ifd & ded Iicded T " & ARG B |




404 (36) DG U=, &1 16 10 2020

e / uRfIe—2
9. TRarfad A H. Afea

Y AR R aRASHRT & fharaa & forl e Seeiad &l W Sugaa disd
DI JUARN  —

9.1 foHioT, T T E/AAROT (Build Operate and Transfer™):
A TFhles uREUfd faerd 9 @dfea 8 &l N &3 & oy SiRaw 3mees
=

w0 fSomss Ao arem, feomss fAaior o sxararer, fFior @i ares gxdiarT,
iy i are, o RIS wui | ¥ Jfemei ik SIReH & ded & MR W
T9 2 |

Ig AT A Yd iR 3fafy & ford =1 iR A1 & gaare wdied uRASHes &
R STANT &1 T Fahd) & s R a1 Svifer ff onfae 2

9.2 Eﬁﬂaﬁ'ﬂ@ﬁj@i (Management Contractzo)

UegHd Idy B ugE faRiwdar g 7 B wEwiie W@wen ol vrfieR e AR
Tfafafl @ siaer & gdeE A @ ford Hord wRdl 2 | yduar ey faRy et ud
giRom TR Bl B $9 ORE @ Igadl W HUHIl BT AMTHMT Bh  ATHI:
AASIh $hls @ Bl H BRIl 8 WG BY YA Q@i Pl SRIGRN 6l qRER &l
TR FH T |

4y
1. 9% HoHEe R Bl digde — 39 URU H G4 UHR $I AET TG AfdS 3 g
SIRIH Bl ATdSI—h bl gRT I8 fhaT SITdT 2 |
2. ANTA IR TUEET W HERT UG UIcdsd & A1 Udgd AJdd — HB S
ST AT SNIREH SheR gRT 98+ fhar ST © |
3. §B gAY AR fowar @ forg yded iR fawig orgey — ofde dicdred & fog
SheR g faciy 3R yses SiRkgw Serdr 2 |

9. 9.3 oI (Lease)

Il Y H AdSHd 3hls g1 UREufcadl &1 ol 9RiTR &1 el R ar Srar 2|
oIS STey AR WR Hed Ay & forg B € &R [
forar SITaT 21 AR R U "l H ol arfieR @1 <RI B Gey § MIarad, ofi @
srafy # gfg wd Hareren den <= # gfg @ AFT &H 2

wy:

fagior o diaReT, 0T ared ol 8XdiaRYT UG 9|07 SXAiaRol offol | offel 3R
gfergfcl & @raven ¥ Ue ged IR | ool SR ufgfid @awen M # ol vrfieR @t

° PPP Guide for Practitioners (April 2016 byDepartment of Economic Affairs, Ministry of Finance, Government
of India
2% ppp Guide for Practitioners (April 2016) byDepartment of Economic Affairs, Ministry of Finance, Government
of India
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SIS SHE W I Harsi & oy v MREd gow T8 fear 2 «ifug Suiaarsi |
ST Yeb ofdl 2 | oIl & AMel H UGl &7 U (2347 oflel & Yoob & wd H Juld &
Afetd & WU § AESI=h FRAT BT SIaT & MR A9 I o 9rfier gRr <& oy ® |
gfegfcl & wrel § ol wrfieR urad /IR H ¥ SN Yo DI IEAT B AR T JffaRad
AR (R Ufgf goe 1 H8T ST 8) &1 I Rl 2 ST II8dhl | Adol+d ghls
& fory forar Smar ©, 9 fd1 &1 |rduife g1 gRT ERRaAr & faerd § 5y W
gofl a1 & yast # e 2 |

TE AR AR TR T 3R aciAe qded gRIeHRl (v WREGR §RT Blcd /W)
3 o STINT &Y 7 Il B |

94 JTAMT (License™)

TR WRGR ATGHE R AU FUfed &I 10 99 I 3ffeh F9I & ford swaiRa 81 dR
Ao | WA Aufeqal # SFfauR® gRT B W USsR @1 e i 98 fear o
T |

9 Hisd & Iicid fARre $R1 gg Hufcd & SUANT I A W&l & | 9g WRBR GR]
ve 4 @ ford 39 Afed &1 SUART g uRarsRIl = fhar 57 daar 2 |

*1 PPP Guide for Practitioners (April 2016) byDepartment of Economic Affairs, Ministry of Finance, Government
of India
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e TR, 3P 16 VST 2020

HHAID T 7—1,/2018 /33 /9. — URA & A & AT 348 S TUS (3) B AR H 59
fRT @ SeRET HHIB T 7—1,/2018 /33 /T, i 16—04—2020 T SfSH Iac Iaud &
TG R | TAGERT BRI fwar ST 2 |

BIANG D ISGUTe B A | TRAT TR,
el qi, |fa.
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Atal Nagar, the 16th April 2020
NOTIFICATION
No. F 7-1/2018/33/Tourism. — The Government of Chhattisgarh hereby notifies its “Chhattisgarh
Tourism Policy 2020”. This “Chhattisgarh Tourism Policy 2020” will be in effect for 5 years from the date of

its publication in the Gazette.

By order and in the name of the Governor of Chhattisgarh,
ANBALAGAN P., Secretary.

Chhattisgarh Tourism Policy 2020

Abbreviations

AMRUT Atal Mission for Rejuvenation and Urban Transformation
COD Commercial Operations Date

CTB Chhattisgarh Tourism Board

DoT Department of Tourism, Government of Chhattisgarh
DLTC District Level Tourism Committee

FAR Floor Area Ratio

Gol Government of India

HRIDAY Heritage City Development and Augmentation Yojana
ICT Information & Communications Technology

MD Managing Director
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1.

CHHATTISGARH TOURISM

Chhattisgarh, placed at the core of the country, has created a niche for itself on the tourist map of
India. In 2013, it was ranked by Ministry of Tourism, Government of India among the top 10
states®®with highest footfall of tourists. With epithets such as the ‘Rice bowl of India’ and ‘Young at
heart’ in its kitty, the spirit of Chhattisgarh is well alive and vibrant.

11

1.2

1.3

1.4

Being one of the states endowed with of rich biodiversity, Chhattisgarh is home of
many indigenous species of flora and fauna. With nearly half the state covered under
forests and 32% of indigenous population®, it offers immense opportunities for Eco-
ethno, Adventure and Cultural tourism. Chhattisgarh is a microcosm within itself —
offering unmatched tourism potential to tourists as well as investors.The state has
unexplored and exotic tourist destinations with natural beauty and promises to offer
an exceptional experience in tourism.

With the tourism sector speedily emerging as a key sector contributing significantly to
economic development, the need for a restructured new tourism policy wasapparent.
Under the umbrella of this document, the Government of Chhattisgarh aims to
accelerate the process of tourism development and state branding, whilst catering to
the socio-economic need of the local communities, uphold the ethnic identity of its
people and preserve the state’s rich eco-system.

The Chhattisgarh Tourism Board (CTB) was setup in the year 2002 to give an impetus
to tourism in the new state of Chhattisgarh. Its core responsibility is to develop a
favourable framework for private, public and community participation in sustainable
and responsible tourism development whilst providing a thrust to the untapped
tourism potential. Its main agenda includes large-scale development and
improvement of tourism infrastructure as well as creating a conducive investment
climate for the sector.

This document attempts to outline the broad vision and approach for tourism
development in the state of Chhattisgarh. It further details the provisions, strategies
and incentives for focused branding and development of tourism in the state.

VISION & MISSION

2.1

Vision of the Policy

To establishthe state as the best eco-ethnic tourist destination in the country by
building upon its strengths as a state rich in biodiversity and cultural ethnicity.

22Ministry of Tourism, Government of India; 2013
2 ‘The Spirit of Chhattisgarh’ ISBN 978-1-4723-8615-1; 2016
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2.2 Mission of the Policy

To harness the untapped tourism potential in the statethrough brand positioning and
tourism development, aligned with theempowerment of indigenous communities and
improvement of livelihood opportunities at the community level, leveraging the
locational and socio-economic advantages of the tourism industry.

2.3 Guiding Principles

2.3.1

2.3.2

233

234

2.3.5

2.3.6

Develop tourism within the state on the principles of responsible and
sustainable tourism

Sensitize masses about environmental conservation and bring in the
necessary behavioural and attitudinal change in the society to make it
tourist-friendly and create a strong receptive atmosphere

Institutional mechanism which will promote easy investment opportunities;
simple, efficient and robust clearance processes on the ideology of Ease of
Doing Business for private investments as directed by the state government

Standardize the development of tourism destinations on the principles of
hygienic, barrier-free planning, safety of the tourism destinations, especially
for differently-abled and senior citizens

Create fare opportunities in the sector for people irrespective of gender,
creed and class

Setup an effective regulatory mechanism for development of tourism within
the state on the sustainable and responsible manner

2.4 Objectives of the Policy

2.4.1 To offer an enabling environment for tourism ecosystemfor providing an

enriching experience to tourists

2.4.2 To upholdthe indigeneity of the state by preserving and promoting cultural

and ecological diversity

2.4.3 To ensure the cooperation and participation of the local/ indigenous

people in sustainable development of tourism and make the partners in
economic development.

2.4.4 To upscale the quality of the tourism in the state by improving upon the

attractiveness of the tourism products and offerings, service standards,

2.4.5 To integrate tourism as a major industry in the state as an engine of

growth for the underdeveloped/ undeveloped areas, with focus on local
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socio-economic development, preservation of rich eco-system, giving
impetus to inclusive growth of the state

2.4.6 To create a conducive environment for seamless public, private and
community participation in developing tourism in the state

2.4.7 To give thrust to shared economy trend for optimum utilization of
resources and to address the needs of neglected and underdeveloped
segment of the industry

2.5 Validity of the Policy

This policy supersedes the previous Tourism Policy 2002& Incentive Scheme 2006-
2016 and the provisions entailed in these preceding publications. The provisions
mentioned in this Policy are proposed to be applied uniformly across the State for a
period of 5 yearsfrom the date of notification in the Gazette.

3. STRATEGIC INTENT AND APPROACH

The strategy of this Tourism Policy is proposed around tourism augmentation and branding
of the state through constructive collaboration between the Government and private
sector.lt also lays thrust on active participation by entrepreneurs from indigenous
communities for tourism development. The State Government has listed the following four
key strategies in this regard:

1. Augmenting tourism infrastructure
Creating economic opportunities and generating employment
Engaging local, indigenous communities in development and delivery of
tourism offerings

4. Creating unique brand positioning for the state

Further, to facilitate effective implementation of these strategies, the State will focus on the
following approaches as a part of each strategic intent:

3.1 AugmentingTourism Infrastructure

Tourism has always been an integral part of the country’s five-year plans as an
engine of economic growth and had also beenaccorded as“priority sector” status in
the Twelfth Five Year Plan. Tourism infrastructure is an integral component of
tourism products and functions as a key determinant of regional development. It
primarily includes public-sector activities and substantial expenditure on the
creation, maintenance and development of infrastructure through which visitor
activities are facilitated.

*Holistic Approach to Develop ‘Iconic Tourist Sites’, an article by Vinod Zutshi IAS (Retd.); August 28, 2018
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3.11

Tourism in Chhattisgarh is still unexplored, and the statepossesses tracts of
Greenfield land available for infrastructural development, making
detached, remote locations accessible to be ascertained.

Planning for sustainable development of Tourism Infrastructure encompasses

integrated development of basic infrastructure and amenities along with tourism

facilities in a responsible and balanced manner.Carrying capacity analysis® of

infrastructure is an integral part of the development. It also includesinnovative

infrastructure design for enhanced tourism experiences for differently-abled and

senior citizens of the society. For a clearer understanding, the State aims to include

the following under the ambit of Tourism Infrastructure in order of the facilities as

used by visitors:

3.1.2

3.1.3

a.

C.

Core infrastructure:This shall include key infrastructure components
comprising of transportation, power supply, telecommunication, provision
for water supply and sanitation. Road network improvement and
accessibilityform a fundamental part of core infrastructure enabling seamless
transportation to the places of tourist interest.

Tourism travel & stay:This shall include accommodation, restaurants,
recreational facilities and other provisions like parking, toilets, shelters,
souvenir shops, Wi-Fi, interpretation centre, etc.

Tourism experience:This shall include theme-basedtourism product
development comprising of adventure activities, cultural exhibits, selling of
handicrafts, cuisine tasting tours, interaction with locals and insights into
their indigenous ways of living, etc.

Tourism is a competitive sector and the Government of Chhattisgarhwill
develop synergies with private participants and achieve competitive
advantages. Although private sector involvement is indispensable, effective
destination management also requires synchronized participation of local
authorities and relevant public-sector bodies. To accomplish the intent of
infrastructure augmentation, the state banks upon the following strategies:

Provision of Incentives

With a view toenlist support fromprivate sector entities in the development and
enhancement of tourism related offerings, the state has provided a lucrative set
of subsidies, as detailed further in this document for the tourism destinations.
List of Tourism Destinations®® will be separately published on Chhattisgarh
Tourism/ CTB website as approved by Chhattisgarh Tourism Department, time

*The World Tourism Organization (WTO) defines Tourism Carrying Capacity as “the maximum number of
people that may visit a tourist destination at the same time, without causing destruction of the physical,
economic, socio-cultural environment and an unacceptable decrease in the quality of visitors’ satisfaction -
UNWTO
?® Tourism Destinations are those areas and its surrounding which will be selected by Chhattisgarh Tourism on
scrutinizing the suitability of the project on the defined tourism parameters of the state
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to time.The strategy to develop tourism in the state is formulated around two
approaches:

a. Toenable focused and channelized development tourism destinations will
befurtherprioritized, so that thosecanbe taken for development on priority
during the policy plan. Moreover, for the provision of incentives, the State
Level Empowered Committee(SLEC)shall give preference toTourism Projects
at priority tourism destinations with additional lucrative incentives. List of
PriorityTourism Destinations®” will be separately published on Chhattisgarh
Tourism/ CTB website as approved by SLEC, time to time.

b. Tourism projects (as mentioned in Annexure 1) have varying scale, potential,
strength and needs at different state locations and boundaries. And it is
impeccable to structure the classification/ qualification of these projects
differently in different boundaries. With the intention to give an impetus to
tourism in tourism destinations beyond the city areas, classification/
qualification of Tourism Projects further to the Municipal Corporation limits
has been eased.

3.1.4 Transport and Connectivity

In tourism sector, passenger transport plays a crucial role in laying means of access to the
region of tourist movement®®. From the tourism economy point of view, modes of transport
help supplement tourism and assist in improving accessibility and communication to tourist
destinations that often lie in suburban areas or remote locations.In this regard, the state
shall target region-specific interventions in augmenting capacities and connectivity via air
and rail, ensuring connectivity to highways, development of rural roads as well as providing
last mile connectivity to the places of tourist interest.

3.1.5 Development of Land Bank

With an objective to optimize the latent potential of existing land available pan-state for
tourism development, the State Governmentwillprepare a list of potential land parcels.
The detailed land schedule reserved for development of tourism projects will be made
available in the Tourism Department website and/or CTB website. The land in this schedule
will be allotted to private investors through a transparent land allocation mechanism.Apart
from existing land available, tracts of land shall be acquired/ made available by the
Government of Chhattisgarh, either through sale, lease or other modes for development of
tourism.Chhattisgarh Tourism Board will be the nodal agency for establishment of tourism
in these areas.

3.1.6 Tourism Theme-based Special Area Development/ Master Plan Preparation

A Tourism Master Plan laying a broad land use plan & highlighting places of tourist
interestshall be prepared to ensure rational and balanced development of selected tourist

7 Amongst the Tourism Destinations a few destinations will be selected by SLEC which will be prioritized for
development for tourism during the policy period

?® |SSN 1648-9098 Tourism Infrastructure as a determinant of Regional Development; 2007 by Aleksander
Panasiuk, University of Szczecihn
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destinations. Moreover, a ‘Special Area Development Authority’ (SADA) may be conceived
for establishing frameworks for implementation of Master Plan, prioritization of tourism
projects, formulation of investment plan and financing strategies. This will also help
inaccelerating systematic theme-based tourism development. By defining and adhering to
a set of Development Control Regulations (DCR), design standards and tourism guidelines,
theme-based tourism destinationscan thus develop and attain their own unique identity.
This will help attain recognition at an international scaleand facilitate a higher inflow of
both, inbound and outbound tourists.

3.1.7 Convergence of Schemes of Central & State Government

The State will leverage the opportunities presented by state & national level schemes,
program & missions introduced from time to time, like Swadesh Darshan, PRASHAD,
HRIDAY, AMRUT,Hunar Se Rojgar etc. whilst focusing on inter-governmental and inter-
departmental cooperation. The State will also aim for convergence of available resources
such as District Mineral Foundation Trust Fund (DMFT), Compensatory Afforestation Fund
Management & Planning Authority (CAMPA), etc. for enhancing development of tourism.

3.1.8 Multilateral and Bilateral Funding

The state will attempt to tap the potential of international funding for pro-poor, tourism
development projects for inclusive growth and poverty reduction in asset-rich but
particularly low-income area of states and to unlock the potential of unique heritage sites of
the state.

3.1.9 Public Private Partnership

The State Government aims to create an enabling environment to encourage private
investments. This is in line with the draft National Tourism Policy 2015 which is also
themed on ‘evolving a framework for tourism development, which is Government-led
and private sector driven’to ensure that tourism infrastructure, facilities and standards
are at par with the best. Through this policy, the Tourist Destinations will further be
developed, and new destinations shall be promoted, preferably on Public Private
Partnership (PPP) mode. The project financing models/ arrangements as identified in
Annexure Il of the policy documentwill be established across all the major themes and sub-
themes.

3.1.10 District Level Tourism Committee

With an idea to expedite the development of tourism, it is vital to empower a committee
at district level which shall work in collaboration with the Chhattisgarh Tourism
Board.Within every district, a District Level Tourism Committee (DLTC) will be constituted
to facilitate decentralized tourism development.

District Level Tourism Committee members may comprise of:

District Collector (Chairperson)

Local MLAs or their authorized representative (Member)
Representative from Chhattisgarh Tourism Board (Member)
Superintendent of Police (Member)

Chief Executive Officer, Zilla Panchayat (Member Secretary)

e wN e
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3.2

14.

15.
16.

Divisional Forest Officer (Member)

Commissioner, Municipal Corporation/ Chief Municipal Officer

Executive Engineer, Public Works Department (Member)

Chhattisgarh Renewable Energy Development Agency - CREDA (Member)

. State Archaeology or their authorized representative (Member)

. EE - WRD Department (Member)

. Handicraft & Handloom Department (Member)

. Two district local representative of Hotel Association/ Tour Operators Association/

Travel Agents Association

Two members from Societies/ Education Institutes as may be decided by the
Chairperson

Representative from Urban/ Rural Local Bodies such as Gram Panchayats (any 2)
Other Members, as may be felt necessary at different districts

Roles & Responsibilities of District Level Tourism Committee:

1.

To identify and recommend potential tourist destinations/product offerings in the
district

To assist in the formulation of Master Plan/ DPR/ Feasibility Study/ Concept Plan
under the provision of various district level funds

To oversee the development of tourism destinations/ tourism productspost
finalization of the Detailed Project Report(DPR). This shall be carried out with the
combined efforts of respective departments, which shall be made responsible for
development of individual project components that fall under their purview
Torecommend for fund allocation for development of the tourism
destination/product through different schemes and funds

To facilitate skill development of the indigenous people involved in tourism
activitiesof the district through different state and private sector led training
programs.

Creating Economic Opportunities through Tourism

Tourism is an established employment-intensive industry. The key to sustainable and

inclusive growth of the state is self-sufficiency. The State Government intends to

strengthen the tourism industry with a focus on generating livelihood and improving

income as a part of their support for local economic promotion,such that local community

can benefit more effectively from the tourism sector. Through targeted investments and

cooperation with the private sector, the state shall try to create new job opportunities in

tourism, which shall bring long term improvements into the living conditions of the local

people.

3.2.1 Thrust to the ‘Shared Economy’ Trend

With an aim to create employment and investment avenues based on the concept of
efficient resource utilization, the state will prioritize the theme of shared economy. This
model has gained momentum as a platform that permits access to various underutilized
assets and provides selection opportunities to customers looking for it. This collaborative
platform shall be planned to develop as a tool to address the needs of understated market
segments. Moreover, it shall offer an unprecedented platform for thriving indigenous
products and industries like artefacts, sculptures, antiques etc.
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The use of technology has underpinned this concept of shared economy and is vital to
further this trend. Various mobile applications (apps) have the potential to be developed to
become aggregators of different services offered in the sector of tourism (local restaurants,
arts and crafts shops, tourism offerings, etc.). Therefore, the statewill focus ontechnological
developmentin this regard, to offer a competitive advantageto the investors in the industry.

3.2.2 Formulation of Guidelines & Service Level Benchmarks in Tourism

With a view to ensure inclusive, sustainable and responsible tourism development, the State
Government shall comeup with a detailed set of frameworks and guidelines, on timely
manner.

The State Government will formulate guidelines to necessitate responsible travel & tourism
for preserving the natural fragile ecosystems. These guidelines willbe formulated with afocus
on Ecotourism, Adventure tourism as well as Bed & Breakfast and Homestayschemes.

To ensurethe provision of tourism products and service offerings, the State Government’s
framework willincorporate product standardization and adaptation. Product standardization
will facilitatea consistent and simplified approach in the market to address customers in
mass, while facilitating healthy competition in the market. This will be ensured with the
introduction of product and service level benchmarks, reviews, certifications & ratings. On
the other hand, to address the enhanced performance needs of niche market, the
StateGovernment willalso endeavour to establish a product adaptation strategy.

3.2.3 Capacity Building Within the Tourism Sector

With an aimto facilitate provision of skilled manpower in tourism sector, the state
shallendeavour to encourage private sector investment in development of Tourism &
Hospitality Sector institutes. Efforts will be made to synergize all Government schemes and
private sector initiatives to develop skill in Tourism and Hospitality sector.

The quality of the tourism product offerings willbe improvised upon and for this purpose,
appropriate trainings of personnel shall be conducted under various government Schemes,
likeHunar Se Rozgar, National Rural Livelihood Mission etc. Moreover, in-service training for
existing employees, basic training for new entrants and courses for tour guides, taxi drivers
etc.willalso be facilitated by the Government.

3.3 Engaging Local, Indigenous Community in Development and Delivery of
Tourism Offerings

Community stakeholders will be encouraged to participate in a variety of ways and to
different level of influence, in identifying tourism needs in the area. Subsequently,
development of tourism products & solutions, planning new initiatives and service
deliveries will be undertaken. Preferencewill be given to tourism projects based on
community participation and thosepromoting entrepreneurshipwithin the local
communities. The state will ensure to lay greater emphasis on entrepreneurial capacity
building for local youth so that they are well placed to plan, build new projects and
successfullyputting them into operation.

3.3.1 Participatory Village Planning and Development
The characteristic of the state’s tribes and villages is well depicted by the four symbols of the

state: Narwa-Garwa-Ghurwa-Badi. The lifestyle of the tribes of Chhattisgarh, who mainly
inhabit the villages and dense forests of the state, is imbibed with rich traditional rituals and
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3.4

cultures. In recent times, tourists have shown inclination towards knowing about their
lifestyle and culture. To ensure responsible tourism development in these areas, it is
imperative for the state government to work at the Gram Panchayat and exercise local self-
governance, leading to participatory village planning and development framework. In this
context, the state will identify villages which can be developed for tourism on an indigenous
tribal theme. The government within the cognizance of Gram Panchayat, will prepare an
investment plan for tourism development in the respective area. Understanding the
potential of the village, it can be further be clubbed together with herbal and agro-tourism.
The objective is to showcase tribal life, art, culture and heritage at tribal locations and in
villages, which have core competence in art & craft, handloom, and textiles as also an asset
base in the natural environment.

Effective Brand Positioning for Chhattisgarh

A top down approach will be adopted to create Chhattisgarh as a leading brand in tourism.
For promotion of any tourist destination and product in the state, designing of themes and
taglines will be in sync with Chhattisgarh as a brand and will be marketed and promoted
across traditional and digital advertising platforms.

Films on folk dance and other product offering will be developed with the objective of
spreading Chhattisgarh culture & heritage. The department will disseminate these ad films
several advertising and media platforms.

3.4.1 Online Network & Media Promotion

In order to compete globally in today’s era, online networks play a significant role since
they facilitate access to knowledge, resources, markets and technology. Tourism in the
state is in its transition phase to enable integration with Information and Communication
Technology(ICT). This will also help bring abouttwo-way engagement of visitors through
the entire cycle of tourism experience from pre- travel, during travel and post travel.

3.4.2 Chhattisgarh Tourism Website

A user friendly, visually appealing and interactive website (an improvisation over the
existing) for Chhattisgarh Tourism can serve as a one-stop solution provider for the online
viewers &potential tourists.

3.4.3 Social Media

Focus on effective brand creation will be channelized through extensive photo-sharing, daily
posts & updates, travel blogs, describing major tourist spots, and curated travel packages.
Additionally, visitors, photographers, bloggers and travel writers can together act as key
influencerssharing tourist bucket lists, local stories and first-hand travel experiences in
Chhattisgarh. These consumer touch-points can further be leveraged by promotion of official
taglines for the state.

Prepare yearly tourism event calendar with highlights of tourism attractions and products to
promote on social media platforms like Facebook, Twitter, Instagram, YouTube etc.

3.4.4 Digital Media

Optimized media programmes to increase customer outreach and achieve intermediary
goals. The state will take proactive steps for upgradation of website, development of
websites and application-based tools to facilitate the shared economy trend, improvement



Bl T, T3t 16 18 2020 404 (49)

of existing portal, usage of social media, online bookings, mobile apps and supporting single
window clearances.

3.4.5 Leveraging Electronic & Print Media

Publicity campaigns through electronic media within the country and abroad will be
conducted by the State Government to establish a brand image of Chhattisgarh Tourism.
Moreover, print media will be utilized to its optimum advantage and promotional material
will be published, circulated and made accessible through digital media as well.The State will
develop an inventory of records, publications & digital assets of Chhattisgarh Tourism, which
can further be circulated across marketing channels and media platforms.

3.4.6 Participation in Trade Fairs

3.4.6.1With a B2B focus, trade fairs, travel trade exhibitions and travel marts at
both, national and state levels, have functioned as a large platform for
expanding business and augmenting visibility. Additionally, these models
offer unparalleled networking and contracting opportunities, aiding
players in the field of travel and tourism. Apart from acting as breeding
grounds for establishing new relationships and consolidating existing
business partnerships, the travel marts also offer participants the access to
meet prospective clients29.

3.4.6.2Under the umbrella of such concepts as tourism buyer-seller marts, the
state will help provide the requisite institutional support for the smaller
players as well, to showcase their tourism products and services. The
mechanism can be adopted in lines with similar state travel marts
organized across India by tourism stakeholders, in partnership with the
Department of Tourism and the State Government. Both domestic and
international delegates from fields of tourism and hospitality, hotels and
resorts, homestays, cultural organizations can be associated with as
intermediaries of tourism services and further ripple the prospects of the
tourism industry pan-state.

3.4.7 Investment Promotion

3.4.7.1 The Government perceives that tourism infrastructure development
must be in tandem with branding and promotion of tourism products
and offerings in the state. For this purpose, guidelines shall be
formulated wherein promotion of different Tourism Projects will be
strategized and platforms will be explored for enhancing the state’s
visibility via mediums like investor meets and investment forums for
tourism industry. The focus will be to identify key influencers and
maximize upon exponential reach in target segments.

»Copyright ©2019 Pacific Asia Travel Association; https://www.pata.org/ptm/
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4. THEME-BASED TOURISM OFFERINGS

Chhattisgarh is on the threshold of evolving as one of the most preferred tourist destinations in
the country. The State offers myriad experiences to tourists and diverse opportunities to
investors. The tourism policy acknowledges the multiplicity of offerings across various themes
of tourism with respective lifecycle of tourism products. It thus underscores the need to
recreate and reintroduce the offerings. Tourism projects in the state of Chhattisgarh, when
managed effectively and resourcefully, have the potential to make the State highly competitive
and at par with similar destinations, both at national as well as international level. One or more
Tourism Projects can be included in each type of theme-based tourism offerings as given below:

Major Tourism Themes

Major
Tourism
Themes

Wellness
Tourism

) g

Figure 1: Major Tourism Product Offerings in Chhattisgarh

4.1 Eco Tourism

4.1.1 Chhattisgarh is ranked third in the country in total forest cover as per statistics of
2017°°, with 44.20% the state covered under forests and a total forest area of
59,772sq km®'. The state has a tree canopy density of 40% and has 3 National
Parks, 11 Wildlife Sanctuaries, 3 tiger reserves and 1 biosphere reserve to its
name. In addition, 250 dams & reservoirs, several waterfalls and species of
medicinal plants are also present in abundance®.As there is a significant surge in
demand for eco & wildlife tourism destinations in the state, the need for
accommodation facilities in these destinations has thus increased.

*|ndia State of Forest Report (ISFR) 2017 by Forest Survey of India, MoEF

3 Chhattisgarh State Forest Department Administrative Report 2018-19
*2 Tourism Survey Report for the State of Chhattisgarh; 2011-May 2012
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4.1.2

4.1.3

4.1.4

In this regard, the Government will have an overview of the holistic spatial
planning at such destinations to preserve the biodiversity while creating
unique experiences for tourists to visit and explore the destinations.

The Government will also encourage the installation and operation of e-
toilets, e-vehicles and other innovative solutions that are aligned to the
development of eco-tourism within the state.

There is a scope for construction of resorts, tented accommodation and
tourist engagement through projects based on the themes of leisure and
adventure (any development activities related to ecotourism will be strictly be
based on the Ecotourism Policy or Guidelines of the state).

4.2 Wellness Tourism

4.2.1

4272

4.2.3

424

4.2.5

4.2.6

4.2.7

Government of Chhattisgarh has declared Chhattisgarh as ‘Herbal State’ in
July 200133, owing to the more than 1,525 varieties of medicinal plants
possessed by the state and 312 species of commercially traded medicinal
plants, contributing to 17% of total exports of herbs and medicinal plants in
India34.

As there is a demand for wellness & rejuvenation courses andweekend-based
leisure tourism, there is a scope for wellness tourism units, resorts, hotels,
health farms, retreats offering healing/ fitness courses, culinary experiences
with organic cuisines, other excursions viz. hiking, biking, nature trails etc.

The indigenous people, with their inherent knowledge for herbal medicines
and wellness therapies providing holistic healing and rejuvenation for
prospective tourists, will be encouraged and promoted.

Tourist destinations having valuable medicinal plants will be identified for
the purpose of conducting educational herbal trails. Existing herbal medicinal
centres will be encouraged in a regulated manner, with an aim to include
them as an important compnent of wellness tourism.

The Government will aim to identify large tracts of land under this theme
wherein physical research in such wellness courses/ therapiescan be
promoted, which shall be unique to Chhattisgarh.

The state, with an inherent presence of such tourist destinations in a large
number,thus holds the opportunity to leverage its existing resources to be
developed into a one-of-its-kind tourism product.

To facilitate wellness tourism in the state Chhattisgarh State Wellness
Tourism Guidelines will be published.

4.3 Ethnic Tourism

4.3.1

Chhattisgarh ranks 8th in India in terms of the density of Particularly
Vulnerable Tribal Group (PVTG) population characterized by the

3 Chhattisgarh State Medicinal Plants Board

34

Chhattisgarh Pharmaceutical & Biotechnology Sector Profile 2015 — Department of Commerce and

Industries, Government of Chhattisgarh
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4.3.2

4.3.3

4.3.4

4.3.5

Abhujmariyas, Birhor, Urau, Gonds, Kamars, Baigas, Halbas,
Bhatras,PahadiKorbas. As per the 2011 Census of India, Chhattisgarh is
inhabited by 78,22,902 Scheduled Tribe (ST) population.3>Handicrafts
practiced in tribal areas are Bastar Arts, Cowrie Craft, bamboo craft, wrought
iron craft, clay art, Bell metal (Dhokra), Jute,GodnaPainting, Stone carving,
Pressed dry flower craft etc.

The places of Korba, Bastar,Champa and Raigarh are known for producing
high quality KosaSilk, a popular variety of silk all over the world. The silk and
its products are exported in many countries.Villages identified for indigenous
forms of handicrafts, music, dance and art can be recognized and introduced
to the urban and foreign tourists to facilitate them with the experience of
typical village cuisine, culture, art and lifestyle. Encouraging the development
of Homestay and Bed & Breakfast establishments3é in such communities
will also help familiarize the tourists with the indigenous ethnic culture and
lifestyle. The CTB will be the Nodal Agency for issuing certificate of
registration, classification and other related activities necessary for
functioning of the homestay and bed & breakfast units.

Ethnic circuits like Tribal Circuit, Textile circuit, will be developed to promote
the indigenous art by linking it to major tourist destinations.

Local markets held at various sites selling such indigenous items will be
included in theitinerariesof the tourism tours conducted.Interventions in this
theme of tourism will enable the dispersal of tourists from the city to villages
and help themfamiliarize themselves with the unique culture and heritage
prevalent,offering them an exceptional and enriching experience.

This will aid in harnessing the vast untapped indigenous tourism prospectus
of the state so that the multiplier benefit filters out directly to the local
communities.Being a thrust area for the state of Chhattisgarh, ethnic tourism
can be promoted through initiatives and partnerships, encouraging small and
micro enterprises as well as through the promotion of self-employment
schemes.

** scheduled Tribe (ST) Population: Census 2011 of India

36Homestay and Bed & Breakfast Establishment: A Bed & Breakfast establishment would be wherein the
owner /promoter along with family is physically residing in the same establishment and letting out
minimum one room. A Homestay establishment would be wherein the owner has employed an operator
to look after and let out minimum one room in the house - Ministry of Tourism, India
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Figure 2 Other Tourism Offerings in Chhattisgarh

4.4 Adventure Tourism

441

4.4.2

4.4.3

The State Government has scope to promote land, air and water-based
adventure activities such as trekking, rock climbing, bungee jumping, angling,
cycle safari, riding trail, para-gliding, canoeing, water rafting, kayaking, river
cruising, jet skiing, setting of underwater museums, toy train, ropeways, hot
air balloonsand other such activities as maybe identified from time to time. It
will make efforts to provide training to local youth to take up these activities
on a commercial basis.

Also, while promoting adventure sports, it is important to ensure
maintenance of stipulated standards for ensuring safety, quality and service
by adhering to the guidelines issued by the Ministry of Tourism/ Adventure
Tour Operators Association of India and relevant departments.Guides will be
trained and employed from among the local, who will also be assigned the
task of protecting both tourists and the environment. Detailed description of
the regulation for adventure sports will be provided in the Chhattisgarh
State’s Adventure Sports Guidelines.

There is scope for construction of budget hotels, tented accommodation,
ropeways, water tourism units to cater to increasing number of adventure
seekers & explorers.Possibilities of PPP will be explored for development of
tourism in this theme.
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4.5 Water Tourism

451

4.5.2

4.5.3

The state of Chhattisgarh consists of various rivers viz. Mahanadi, Indravati,
Hasdeo, Kharun, Shivnath and Arpa. It is home to various dams and reservoirs
that can be leveraged for the development of Water Tourism within the state.

Necessary steps for comprehensive tourism planning and infrastructural
development of such area suitable for water tourism will be taken.

The Chhattisgarh Tourism Board will be the Nodal Agency for conducting
carrying capacity analysis, granting license to private investors for cruise,
motor boat, house boat and water sports activities as also for determining
required conditions and feesto be listed in Chhattisgarh State’s Water
Tourism Guidelines.

4.6 Highway Tourism

4.6.1

4.6.2

4.6.3

Highways in Chhattisgarh are naturally decorated with beautiful greenery all
around, covering a length of around 3250km and exposing tourists to routes
with exceptional scenic beauty.

There is scope for various motels, hotels and wayside amenities to be created
to enable a hassle-free trip for tourists enroute the tourist destinations.

The Government willfacilitate organizing bicycle tours/ motorbike rallies and
related events along the highway routes for the riders/ youth from within and
outside the state to offer a quality experience.

4.7 Heritage Tourism

4.7.1

4.7.2

Chhattisgarh has 47 Ancient Monuments and Archaeological Sites under
Central ASI in addition to 58 state protected monuments. The Raipur circle
consists of 6 forts under the Archaeological Survey of India (ASI). The ASI has
recognized 47 Monuments of National Importance in Chhattisgarh3’. These
include temples and forts in the Bastar (Danteshwari temple, Mahadev
temple), Bilaspur (KantiDeul, Ratanpur Fort), Raipur (Rajiv Lochan,
Lakshman temple) and Durg (Sita Devi temple) region of the state.

The state of Chhattisgarh will aim to promote these locations as a part of
heritage tourism with development of information centres and provision for
certification of qualified tour guides.Certain sites can also be identified with a
view to developmuseums, light and sound shows, as well as programs
promoting the inherent culture (folk dances, music programs) of the local
communities.

4.8 Religious Tourism

481

Within the Raipur circle there are 6 forts and 29 temples under ASIL
Moreover, festivals like Punni Mela in Rajim,Bastar Dussehra, Pola, Hareli and

37 “List of Ancient Monuments and Archaeological Sites and Remains of Chhattisgarh” — Archaeological Survey

of India, 2016
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4.8.2

local Madai Mela have great religious significance in view of tourism.Malhar,
Sirpur, Bhoramdeo, Ratanpur, Champaran, Shivrinarayan, Chandrapur and
other places entice a new audience to visit Chhattisgarh to experience the
Religious Tourism.

Promotion of religious tourism can also be undertaken with basic amenities
in these locations to attract more pilgrims wherein these amenities will be
managed efficiently in coordination with the local authority. Moreover,
special festivals will better aid in publicity to attract national and
international tourists throughout the year.

4.9 Business, Leisure and MICETourism

49.1

49.2

493

Chhattisgarh offers opportunities for investments in establishment of
business -cum- recreation centres to cater to the needs of business travellers
with higher purchasing power.

The state aims to encourage the organization of Meetings, Incentives,
Conferences and Exhibitions (MICE) at its various tourist destinations.

Projects of star category hotels, resorts, entertainment and amusement parks,
convention centers, golf courses can be developed to promote Chhattisgarh as
a destination to entice business travellers from outside the state as well as to
serve the urban residents from the cities of Raipur, Bhilai, Durg andBilaspur.

4.10 Industrial Tourism

4.10.1

4.10.2

4.10.3

4.10.4

There is huge scope for developing stretches of closed and abandoned mines
andutilizing the tourism potential where entire such reserves have been
extracted.

It shall include showcasing of real mines on site to the public and help
facilitate study tours for students & researchers from institutions apart from
attracting other tourists willing to explore such novel forms of tourism.

This offeringwill not only act as a platform to showcase the mineral strength
of the State but also help educate the tourists regarding various industrial and
mineral-based activities. This could also be instrumental in providing
employment to the local inhabitants residing in and around such mineral
bearing areas.

The Government can facilitate implementation of norms at these locations to
ensure that the activities/ tours are carried out with due care of safety gear
and requisite equipment.

4.11 Backpacker Tourism

4111

The backpacker hostel concept for budget travellers has evolved further from
its inception, imparting a new dimension to the tourism sector while gaining
momentum and popularity largely amongst the deluge of trekker community,
tourists travelling solo and leisure travellers. The trend in this community of
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4.11.2

4.11.3

travellers, which largely includes the youth and students, is now inclined
towardsopting for low cost accommodation during their excursions and visits
to tourist destinations.

The state will conceive a business model for shared spaces and encourage
establishment of such affordable options for accommodation including
budget hostels, Homestays and Bed & Breakfast establishment, etc. to serve
the burgeoning requirement for such travellers at identified destinations of
interest.

There are certain places where demand for accommodation is not continuous,
but arises on certain special occasions, particularly during tourist seasons or
during fairs and festivals. To meet such short-termdemand, the State will take
suitable initiatives and encourage residents in the vicinity to offer rooms on
homestay, bread & breakfast tourism concept, tented accommodations at the
selected camping facilities.

4.12 Agro Tourism

4121

Often dubbed as the “Rice Bowl” of India, Chhattisgarh boasts of paddy fields
and farms cultivating other produce, along with many other agricultural
activities. This aspect will be leveraged by encouraging Agro Tourism within
the state with Farm Stays and other related activities. The state’s Narwa-
Garwa-Ghurwa-Badi is an important part of this tourism offering. Any
development related to the agro tourism segment will be based on
Chhattisgarh State Agro Tourism Guidelines that will be published.

4.13 Film Tourism

4.13.1

4.13.2

4.13.3

Film producers face various difficulties in coordinating with different
departments while asking permission for shooting at local destinations. The
Tourism Department shall formulate an implementation mechanism to
facilitate coordination with these departments to obtain the legal, mandatory
permissions needed for film producers. This service can be extended to the
concerned producer company on best effort basis.

To project and establish Chhattisgarh as an ideal shooting destination, an
exhaustive publicity campaign shall be taken up.

To explore the potential of Film Tourism within the state, a separate,
comprehensive Chhattisgarh State Film Tourism Guidelines will be
formulated to establish the state as a preferred destination for film shooting.

4,14 Wildlife Tourism

4.14.1

Wildlife Tourism will be promoted in the state to attain the objective of
conservation of wildlife and to enrich biodiversity. The activities and
development works related to wildlife tourism will be based on State Forest
Policy and prevailing rules and regulations.
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5. PROVISION OF INCENTIVES FOR LOCAL ENTREPRENEURS

5.1 Thrust to Local Entrepreneurial Culture
The State Government is committed to fostering local entrepreneurship and innovation in
the tourism sector, which functions as a critical tool for promoting economic growth and
supplementing job creation. The Tourism Policy is poised tofurther the projects and
programs that are aligned with development of indigenous talent, an entrepreneurial
culture and small and medium enterprises/ projects in the tourism industry. To provide an
impetus to the local entrepreneurial eco-system,capital investment subsidy has been
proposed for the local entrepreneurs.

5.2 Capital Investment Subsidy for Local Entrepreneurs

Eligibility: Tourism Projects with Eligible Fixed Capital Investment of less than INR 50 lakh by
Local Entrepreneur® must either be a Domicile of Chhattisgarh or a legal entity having a
shareholding of more than 50%, owned by Domiciles of Chhattisgarh,shall be eligible to avail
this subsidy.

Quantum of Capital Investment Subsidy: The subsidy that can be availed shall be 30% with
respect toEligible Fixed Capital Investment (refer clause 6.4).However, special Capital
Investment Subsidy of 50% of Eligible Fixed Capital Investment shall be given to Local
Entrepreneurs of Schedule Cast/ Tribe/ physical disabled, senior citizens.

5.2.1 Capital Investment Subsidy Reimbursement Slabs

First Installment: 20% (at time of Commercial OperationsDate [COD])
Second Installment: 30% (end of 1st year of COD)
Third Installment: 50% (end of 2nd year of COD)

The fixed percentagewill be with respect to the minimum of value/ proportion of actual
investment done on Eligible Fixed Capital Investment or Eligible Fixed Capital Investment
approved during Assessment of the application. Disbursement of installment shall be
terminated if the project is found non-operational for the purpose as mentioned in the
application/ agreement.

5.2.2 Eligible Tourism Projects
5.2.2.1 Stand-alone Restaurant/ Cafe

A permanent establishment providing catering services with adequate
seating capacity and registered under the Shop & Establishment Act of the

state. It must be constructed as a franchisee of ‘GadhKalewa’ or on similar

lines as a restaurant chain offering ethnic cuisine.

38L0cal Entrepreneurs: An individual/ group of locals of, domicile of Chhattisgarh or a legal entity
whose more than 50% of the shares are owned by domiciles of Chhattisgarh.
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5.2.2.2

5.2.2.3

5.2.2.4

5.2.2.5

5.2.2.6

5.2.2.7

5.2.2.8

5.2.2.9

Project for Revival of Indigenous Arts & Crafts

Local families that have been following any age-old traditional practice in
arts and crafts may propose projects themed on preserving, reviving or
promoting indigenous arts & crafts. These projects would need a
certification from the respective District Collector to be recognized as an
Eligible Tourism Project.

Souvenir Shops

Local Entrepreneurs establishing Souvenir shop selling souvenirs made by
themselves or other group of artisans.

Homestay and Bed & Breakfast Establishments

If an owner carries out refurbishment of room to be let-out on bed &
breakfast basis, in case of existing establishment, then he/she shall be
eligible for availing the subsidy. Detailed regulations for this are provided in
the Chhattisgarh State Homestay and Bed & Breakfast Scheme and
Guidelines.

Tribal Village

A village wherein a group of tribes form a registered society/ self-help
group/ legal entity to offer exclusive cultural experience for tourists whilst
preserving the ethnicity.

Battery Carts/ Rickshaws/ Boats

Battery Carts/ Rickshaws/ Boats purchased to be operated in tourism
39
areas™.

Audio/ video guide services

Audio/ Video guides are the devices made available on rent at tourist
destinations to transmit pre-recorded cultural and historical commentary/
storytelling about the tourist destination in single or multiple languages.

Drone Technology to Promote Tourism

Development of system that provide people to control a drone to access
faraway site or sites those are not easily physically accessible, like valley, a
view too close of waterfall etc.

Car and Caravan hire services

The services concerning provision of registered cars/caravans/vans/buses
for hire, rental and related transport services for tourism purposes to
tourists, travel agents and other service providers for transfers, sight-seeing
and journeys to tourist destinations on predefined routes by the CTB.

**The tourism areas will be selected by the DLTC
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5.2.2.10 Public Toilets/ Parking Facilities

Construction of public toilets/ parking facilities on the area of land available
with local entrepreneur or taken by them on lease/ licence from the
approved authority in tourist areas selected by DLTC, to be operated and
maintained on user fees basis.

Note: Other Projects

The Tourism Projects listed above are suggestive in nature. Applications for those projects
which do not fall under any of the above-mentioned categories, can be submitted to the DLTC
and DLTC shall scrutinizing the suitability/ of the project from tourism prospective. On receipt
of approval from the DLTC, the project proposal would be forwarded to the CTB/SLEC for
further examination. CTB/SLEC reserves the right to reject any such project that is not deemed
to fall under the purview of definitions stated above.

6. PROVISION OF INCENTIVES FOR INVESTORS

6.1 General conditions: Prerequisites for incentives 6.2.1 to 6.2.10
6.1.1 Tourism Project

Only the list of projects as given in the definition of ‘Tourism Projects’ in
Annexure | shall be eligible to apply in this case.

6.1.2 The Eligible Tourism Project shall get commercial operationalized before
availing the incentives 6.2.1 to 6.2.3

6.1.3 Mandate for Local Empowerment

At least 90% of the non — skilled workers employed during operation and
management of the project shall be domicile of Chhattisgarh.In case the tourism
project is not commercially operational at the time of applying for the incentives
under this policy, they shall be required to submit an undertaking stating the
same.

6.1.4 The Eligible Tourism Project shall provide components for accessibility to/ in
tourism products and destinations for physical disabled, senior citizens and
mandatory components like toilets, shower & bathroom etc for transgenders
and physically disabled as per the provisions mentioned in Nation Building Code.

6.1.5 Declaration to avoid multiple funding

The applicant shall have to make a declaration on availing of any subsidy/ financial
assistance for the same projectfrom Government of India (Gol) or the Chhattisgarh
State Government under this policy or any other policy/scheme. If the Tourism
project is availing anincentive under any other policy of the state, it shall not be
eligible to avail the same incentive under this policy. Non-declaration or false/
misleading declaration would render the project liable to disqualification,
discontinuation of the incentive and necessary legal action.
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6.1.6

6.1.7

6.1.8

6.1.9

6.1.10

Preference criteria

Additional lucrative incentives as given in Clause 6.2.3 shall be given by the SLEC to
the ‘Tourism Projects’ proposed in the set radius of ‘Priority Tourism Destinations’
which would be updated on the CTB’s websiteas approved by SLEC, in a timely
manner. SLEC shall decide the set radius after understanding and analysing the
potential of the Priority Tourism Destination and suitability of the proposed Tourism
Project. However, other incentives shall be available to be availed at all the ‘Tourism
Destinations’as updated on Chhattisgarh Tourism/ CTB website, time to time.

Compliance

The tourism project availing the incentives under the policy shall adhere to all the
regulations, permissions, NOCs, minimum wage act, employment policies
applicable to it as per the standards prescribed by the competent authority/
departments. In the event of non-compliance, the State Government reserves the
right to discontinue or recover the incentives/subsidies or concessions.

Information Disclosure

The tourism project shall furnish complete details of its operations, employment,
annual turnover, incentives availed, or any other information sought by the State
Government or its authorized representative, on half-yearly basis (or as may be
required by the State Government).

Commercial Operations Date (COD)

The date of start of commercial operation of a tourism project/ unit shall mean the
date in which the unit actually starts commercial operation, with all the
components & services mentioned in the definition of the Eligible Tourism
Projects/ mentioned in the agreement, for which unit has been applied and
approved by the SLEC under the policy.

Project Implementation Period

The project shall be required to get commercialized within the time stipulated in
the agreement as per the approval of SLEC and extension/s thereafter, from the
date of signing of the agreement with the MD, CTB.

For any extension required in the implementation period beyond the period
mentioned in the agreement, decision by SLEC shall be taken after appropriate
scrutiny of the project.
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6.2 Incentive Provision

6.2.1 Incentive Provision for Investment for Qualified Mega Tourism Project
at any location in the state
Sr.No Name of Subsidy Conditions
6.2.1.1 Capital Investment | Eligibility: Mega Tourism Projects including
Subsidy for Mega Tourism Convention Centre, Aero Sports Academy,
Projects -Convention Amusement Park, Golf Course, Film City, with
Centre, Aero  Sports Minimum Fixed Capital Investment of INR 50 crores
Academy, Amusement shall be eligible to avail Capital Investment Subsidy.
Parks, Golf Courses, Film
City, Conditions: Those projects availing Capital
Investment Subsidy shall not be eligible to avail
incentives under Interest Subsidy and vice-versa.
Quantum of Capital Investment Subsidy: A subsidy
of INR7 crores can be availed.
Capital Subsidy Reimbursement Slabs:
1st Installment: 20% (at time of COD)
2nd Installment: 30% (end of 1st year of COD)
3rd Installment: 50% (end of 2nd year of COD)
6.2.2 Incentive Provision for Investment for Qualified Tourism Project at ‘Tourism

Destination’

6.2.2.1 Interest Subsidy for Eligibility:
Eligible Tourism Projects

not qualifying under Tourism Projects fulfilling the following criteria

Capital Subsidy Scheme shall be eligible to avail Interest Subsidy:

e Which do not qualify /avail benefit under
Capital Investment Subsidy

e With minimum Eligible Fixed Capital
Investment (as per clause 6.4) of INR 4
crores

Quantum:
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Tourism  Projects shall be entitled for
reimbursement at 20% of the total Interest /
Capitalized interest paid for that vyear. The
maximum limit shall be INR 25 lakh per annum
which can be availed during the construction
period. Initial 5 years of construction shall only be
eligible for the subsidy.

Once the project gets commercially operational/
obtains Completion Certificate from the authorized
appropriate agency, it shall not be eligible further
for the benefits under this subsidy.

Interest/Capitalized Interest shall be calculated
with respect to loan taken on the Eligible Fixed
Capital Investment.

6.2.2.2

Subsidy on Land Lease
Premium  for  Eligible
Tourism Projects

Tourism  Projects shall be eligible for
reimbursement of 50% of the Land Lease Premium
as determined by allotment agency/ Collectorate in
tune of investment and land proportion prescribed
below.

This shall be applicable only on the list of Land Bank
as published by the CTB

The minimum size of land must be at least 1 acre

The minimum Eligible Fixed Capital Investment (as
per clause 6.4) shall be INR 1.5 crore per acre of
land

In case the investor wishes to avail the subsidy
prior to COD, he/she shall avail it with the
permission of SLEC after the submission of bank
guarantee of the value of reimbursement to be
availed.

6.2.2.3

Support for Sustainable
Tourism for Eligible
Tourism Projects

Assistance will be extended to Eligible Tourism
Projects of 75% of the cost of carrying out Energy
Audit by an agency authorized by the Government
of India to a maximum limit of INR 50,000 per
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project

It shall be disbursed once for any tourism project
during the policy period; subject to a maximum of
10 Tourism Projects per year post the submission of
certificate stating the sustainability of the said
tourism project

The tourism project shall qualify in the top 2 rating
categories of the ratings of the Rating Issuing
Agency

6.2.2.4 Employment Generation Eligible Tourism Projects which employ minimum
Subsidy for Eligible 50 Domiciles of Chhattisgarh as their employees
Tourism Projects with during the commercially operational period shall be
Employment of minimum eligible for the benefits under this head.
50 domiciles of CG during
corr‘1mercially operational The project shall be entitled to 75% reimbursement
period for male domiciled employees and 100%
reimbursement for female,physical disabled, senior
citizens domiciled employees of EPF Expenditure
(employer’s contribution) for a period of 3 years
from the COD
6.2.2.5 Promotion of Eligible Tourism Projects with a minimum fixed
Technological Innovation capital investment of INR 20 lakh in the
for Eligible Tourism technologically innovative component/ innovation
Projects with investment in tourism experience shall be entitled to receive
in technologically 50% of reimbursement of the investment done in
innovative component the technologically innovative component with a
ceiling of INR 1 crore per project.
It shall be the discretion of SLEC to accept or reject
the project under this head.
6.2.3 Additional Incentive Provision for Investment for Qualified Tourism Project
at ‘Priority Tourism Destination’
6.2.3.1 Capital Investment Eligibility: Tourism Projects with minimum Eligible

Subsidy for Eligible
Tourism Projects

Fixed Capital Investment (as per clause 6.4) of INR
50 Lakh shall be eligible to avail this subsidy.
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Quantum of Capital Investment Subsidy: The
subsidy that can be availed shall be at 15%.
However, for the following specified projects, the
percentage of subsidy against fixed capital
investment will be:

e Ropeway-40%

e  Aero Sports Training Centre/ Academy — 40%
e  Wellness Centres —30%

e  Tourism & Hospitality Training Institute — 25%
e  Spiritual Institution — 25%

The maximum limit of the subsidy, with respect to
the fixed capital investment, will be INR 3 crores.

Those projects availing Capital Investment Subsidy
shall not be eligible to avail incentives under
Interest Subsidy and vice-versa.

Capital Subsidy Reimbursement Slabs:
1st Installment: 20% (at time of COD)
2nd Installment: 30% (end of 1st year of COD)

3rd Installment: 50% (end of 2nd year of COD)

The fixed percentage of subsidy shall be with
respect to the minimum of value of actual
investment done on Eligible Fixed Capital
Investment or Eligible Fixed Capital Investment
approved during Assessment of the application.
Disbursement of installment shall be terminated if
the project is found non-operational for the
purpose as mentioned in the application/
agreement.

6.2.3.2 Captive Renewable Power
Generation®® in Eligible
Tourism Projects

Eligible Tourism Projects can avail incentive of 50%
of the fixed capital investment in renewable energy
generation (as defined in clause 6.5) with a

%0 Renewable Energy Generation: The Central Electricity Regulatory Commission (Terms and
Conditions for Tariff Determination from Renewable Energy Sources) Regulations 2017
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maximum ceiling of INR 50 lakh

6.2.3.3 Exemption on Electricity Eligible Tourism Projects shall be entitled to 100%
Duty for Eligible Tourism reimbursement on payment of electricity duty up
Projects on electricity duty | to 5 years from the COD, subject to a maximum of
INR 3 Lakh per project per year

Those projects availing benefits under Captive
Renewable Power Generation under the policy
shall not be eligible for exemption on Electricity

Duty
6.2.3.4 Reimbursement of State Eligible Tourism Projects shall be entitled
GST for Eligible Tourism forreimbursementof 40% of the SGST incurred by
Projects the eligible tourism project for the initial 5 years of
operation.

define ‘renewable energy’ as grid quality electricity generated from renewable energy
sources. ‘Renewable energy sources’ have been further defined to includes small hydro,
wind, solar including its integration with combined cycle, biomass, biofuel cogeneration,
urban or municipal waste and other such sources as may be approved by the Ministry of
New and Renewable Energy (MNRE)
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6.2.4 Incentive Provision for Marketing & Research
6.2.4.1 Support for Marketing and Individuals/ groups/ agencyactive in the field of
Promotion for tourism, who wish to participate in tourism
Individuals/groups promotional events recognized by the CTB and who
participating in promote inbound tourism in Chhattisgarh and its
MoT/CTB/Central/State tourist destinations, shall be eligible to avail 50% of
Govt. sponsored tourism rent paid on the space, subject to a maximum of up
promotion events to INR 50,000 for national event & INR 1,00,000 for
international event
A maximum of 2 applicant per year, which qualify
as per the nature & scale of event, shall be entitled
to avail this benefit by way of reimbursement and
these applicants shall be selected by the SLEC
The applicant shall apply for reimbursement along
with rent receipts and other necessary documents
within a period of 6 months from the date of
participation to avail the Incentive.
6.2.4.2 Research Assistance Research in the field of tourism should be

facilitated as may be required from time to time.
Financial assistance on the subject matter may be
finalized as per the relevance and requirements.

6.3 Accolades and Awards

Various segments within the travel and tourism industry will be presented with accolades

and awards in recognition of their performance in respective fields with a view to encourage

healthy competition and promote tourism in Chhattisgarh. The parameters for selection of

the awardees and relevant provisions in this regard will be published from time to time by
the Chhattisgarh Tourism Board.

The categories may include hotels and resorts, approved travel agents, tour operators,

transport service provides, individuals and other private organizations who have displayed

exemplary service provision or activities undertaken that have significantly led to value

addition in the branding of tourism in the State.
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6.4 Eligible Fixed Capital Investment

6.4.1

These expenditure components have been listed below:

Sr.No

Expenditure Components

6.4.1.1

Investment done after policy has come into effect. In case of equipment
including rides, tents, vehicles, boats, cruise are shifted from other state,
the cost of the plant and machinery shall be calculated after deducting the
depreciation as prescribed under the Income Tax Act/ as may be decided
by the SLEC.

6.4.1.2

Consultancy fee will include cost of drawing (architectural and structural)
and project management fees. Consultancy fee should form only 2% of the
total Eligible Fixed Capital investment of the project.

6.4.1.3

Building i.e. any built-up area used for the eligible unit including
administrative buildings, residential quarters and accommodation for all
such facilities, as required for the running of the project

6.4.1.4

50% of the cost of commercial vehicles used for specific tourist activities
eg. Caravans and 50% of the cost of equipment that is not fixed to a
definite place - including water sports & adventure sports equipment,
tents

6.4.1.5

100% of the cost of equipment/ rides which are fixed to a definite place in
amusement park, water park or theme park

6.4.1.6

100% cost of caravans/cabs-for-hire utilized for commercial purposes
(having a commercial registration number)

6.4.1.7

100% cost of rides such as sea plane and amphibian tourist vehicle

6.4.1.8

Cost of development of fencing, construction of roads, landscaping and
other infrastructure facilities etc. which the eligible unit may incur under
the project

6.4.2. However, the following heads of investment in respect of the project shall not be
considered eligible for availing incentives:

a. Working Capital

b. Pre-Construction Phase and preliminary expenses

c. Interest capitalized

d. Consumable stores, inventories for maintenance and repairs

e. Investment on land required for setting up the Tourism Project, inclusive of land cost

f. Furniture and fixtures, cutlery, crockery and utensils

g. Construction in nature of real estate transactions e.g. shops, flats, offices, etc. for
sale/long term lease
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7. IMPLEMENTATION MECHANISM

7.1 State Level Empowered Committee

With an aim to enable faster approval, implementation, execution and resolution of

concerns arising out of the Framework for Incentives, an Empowered Committee (referred

to as the ‘SLEC’) will be constituted. The committee shall consist of the following officers of

the Government of Chhattisgarh as members:-

1 Chief Secretary/ Additional Chief Secretary Chairperson
2 Secretary in Charge, Finance Department Member
3 Secretary in Charge, Revenue Department Member
4 Secretary in Charge, Tourism Department Member
5 Secretary in Charge, Forest Department Member
6 Secretary in Charge, Water Resources Department Member
7 Secretary in Charge, Transport Department Member
8 Secretary in Charge, Industries Department Member
9 Secretary in Charge, Energy Department Member
10 | Secretary in Charge, Housing and Environment Member
Department
11 | Secretary in Charge, Commercial Taxes Department Member
12 | Secretary in Charge, Culture Department Member
13 | Secretary in Charge, Rural Industries Department Member
14 | Secretary inCharge, Urban Administration and Member
Development Department
15 | Secretary in Charge, Social Welfare Department Member
16 | Secretary in Charge, Panchayat and Rural Development Member
Department
17 | Secretary in Charge, Public Works Department Member
18 | Secretary in Charge, Scheduled Tribes & Scheduled Member
Caste Welfare Department
19 | Managing Director, Chhattisgarh Tourism Board Member Secretary

Other Departments and /or subject experts may be added / invited from time to time as per

the requirements of SLEC.

7.1.1 After notification of this Tourism Policy, for obtaining incentives and
subsidies, applications in the prescribed format can be obtained from the
Chhattisgarh Tourism Board. After preliminary scrutiny of these applications,
the shortlisted applications will be placed before the SLEC, who will consider
the cases in detail on basis of merits, demerits and as per the budget allocated
for Incentives, though the preference shall be given to the applications in
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7.1.2

order of the applicant’s Provisional Registration Number*!. The SLEC may
reject an application without mentioning the reason for rejection of the
application. Once the application is approved by the SLEC, Chhattisgarh
Tourism Board shall inform the applicant and the concerned department
about the decision of the SLEC.

In case there is no objection raised by any department regarding the decision
taken by the SLEC under the incentive scheme, then it will be presumed to be
the consent of the concerned departments.In case few members are absent,
the majority decision from amongst those present,will be considered as the
final decision of the SLEC. Thereafter, the SLEC shall empower the Managing
Director, CTB to enter into an agreement with selected applicants.The
Agreement signed between the parties shall be enforceable in the court of law
even if the policy is repealed or not in itsoperative period.

7.2 Budget Provision

7.2.1

7.2.2

7.2.3

The state shall approve a budget under the policy “The Tourism Policy
Budget” for the provision of incentives and subsidies. The budget reserved
under the policy shall be separate from the budget approved for utilization by
Chhattisgarh Tourism Board which it utilizes for the purposes of
infrastructure development, operation & maintenance, asset management,
establishment expenditure, land development and related activities

The Tourism Policy Budget will be classified (as mentioned in Chapter 5 and
Chapter 6) into 20:80 ratio on the basis of project size. 20% of the Tourism
Policy Budget shall be reserved for Tourism Projects with investment less
than 50 lakhs and 80% of The Tourism Policy Budget shall be reserved for
Tourism Projects with investment greater and equal to 50 lakhs. As per the
Tourism Policy Budget, projects shall be approved for incentives and
subsidies. If funds remain unspent, the state government will analyse the
demand and decide to reappropriate funds.

As most of the Tourism Projects for which agreement is signed between MD,
CTB and applicantwill be eligible for benefits post COD, the state shall have to
provision incentive/ subsidy amounts for disbursement for years stated as
per the agreement for the respective Tourism Projects.

7.3 Nodal Agency

a.

CTB will act as the nodal agency for this policy and shall form a facilitation
committee (hereafter referred to as “The Facilitation Committee”)

CTB will act as a single point of contact, between investor and the state/ the SLEC
It will be responsible for shortlisting and selecting the applications for Tourism
Projects as per the eligibility criteria

A third party or independent evaluation team may be formulated by CTB under
the guidance of SLEC on case to case basis, comprising of industry experts or
experienced government officials drawn from the fields of finance, civil
engineering, revenue, planning, architecture, heritage & conservation, ecology,
hospitality, adventure amongst others

*provisional Registration Number (PRN): The number issued by CTB to the applicant certifying the date and
time of registration, after validating the documents submitted by the applicant.
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e. Facilitation Committee will forward the shortlisted applications to the SLEC for
final approval based on the PRN and applications that fit in the budget allocated.
f. CTB will not be responsible for obtaining any clearances/ approvals required for

the Tourism Project

7.4 Procedure for Claiming Incentives :-

Step | Eligible Units will apply for the incentive to Chhattisgarh Tourism Board
(CTB)

Step Il The CTB will check for the eligibility and completeness of the necessary
documents submitted alongwith each application on first come first
serve basis

Step I The applications qualifying in Step Il shall be issued a Provisional
Registration Number (PRN)* by CTB specifyinng the date & time of
registration

Step IV The proposal/ application shall be processed by SLEC for scrutiny. The
SLEC will approve the applications in order of PRN and will empower
the MD, CTB to form an agreement* for the applications approved

Step V This PRN will also be applicable in the next FY as well, in case the
application does not get approved in the current FY

Step VI The MD, CTB will enter into an agreement/ issue an order where
required, for the applications approved, which shall be final & binding
on the applicants

Step VII The application(s) approved shall claim for the Incentives as per the
agreement/ letter issued by CTB

Figure 3: Step by step process to claim incentives

*It shall be mandatory for both the parties (i.e. the CTB and the investor) to enter into an

agreement for the 4 major subsidies viz. Capital Investment Subsidy, Interest Subsidy,

Subsidy on Land Lease Premium and Captive Renewable Power Generation Subsidy

7.5 Additional steps for Provision of Incentives for Local Entrepreneurs

7.5.1 An eligibleLocal Entrepreneur will have to submit their proposal/ application in the
prescribed format to the District Level Tourism Committee (DLTC). The total

expenditure of the proposed Tourism Project/ program shall be less than INR 50 Lakh

in total.

7.5.2 From amongst the proposals/ applications received by the DLTC, only two

applications found suitable every year, per district will be shortlisted by the DLTC and
will be forwarded to the CTB.
7.5.3 Shortlisting of the applications/ proposal at this stage shall be done by the DLTC after

scrutinizing the suitability of the project. DLTC shall have the discretion of shortlist or

reject any proposal/ application at this stage.
7.5.4 Subsequent steps under the head will be same asillustrated in the figure above in 7.4.




T TerTe ToTu=, feieh 16 <1hd 2020 404 (71)

7.6 Situations

a. A legal entity will be able to avail benefit for any 2 projects under this policy. Two
legal entities having 50% or more share owned by same shareholders shall not be
treated as separate entities. Shareholding of entities while availing the benefits
under the policy will remain the same as is mentioned in the application (except in
the case of demise of any shareholder).

b. In case the project does not get commenced within the operative period of the
policy, it will avail incentives in subsequent years as per the Agreement formulated
between the parties.

c. If required, CTB/ SLEC will seek for third party or independent assessment of
deliverables, viability, financial liability, valuation of assets, quality etc. the SLEC will
not be accountable to provide the reason for approval/ rejection of the respective
applications.

7.7 Other terms & conditions

a. If any Tourism project avails the incentives under the policy on fraudulent grounds/
incorrect information, it will be subject to cancellation and shall be hence recovered or
withdrawn without any prior notice.

b. Under the policy all concerned State Government departments may issue relevant
notifications regarding various incentives within one month from the date of issue of
this policy & otherwise, from time to time.

c. For the objective of branding and promotion, the State Government/ CTBwill be
entitled to showcase and promote those Tourism Projects availing Incentives under
the brand of Chhattisgarh Tourism Board.Alternatively, the said projects shall co-brand
with CTB/ use its logo post obtaining its approval for related marketing & promotional
activities.

d. The SLECwill be authorized for issuing directives from time to time regarding
implementation of this policy or for resolving any issues faced during the operative
period of the policy.

e. In the event of a dispute arising out of interpretation of the provisions stipulated in
this policy, the decision taken by the SLEC will be final and binding.

f. It will be the discretion of the SLEC/ CTB to reject any proposal or application on
grounds other than the aforementioned.
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Annexure |

8. Definitions of Tourism Projects

8.1 Eligible Tourism Projects

Any New Tourism Project or Existing Tourism Project undergoing expansion as defined

below, fulfilling the respective mandates as detailed in 8.1.1 & 8.1.2 below during the

operative period of this Policy, would be considered as Eligible Tourism Projects.

8.1.1

8.1.2

New Tourism Projects

Tourism projects as mentioned in 8.2 below, commence construction after
having agreement (as is mentioned in Clause 7.1.2) with MD, CTB.

Existing Tourism Project undergoing expansion

Existing tourism project taking up expansion of at least >50% of its existing
capacities (e.g. Rooms/Rides/Tents, etc.). Only one expansion of an Existing
Tourism Project will be eligible for availing incentive during the operative
period of the Policy, provided they requalify (for the part of new construction
alone) as per the definitions of the respective Tourism Project(s)( as
mentioned in 8.2 below). Expansion Tourism Projects commence
construction after having agreement (as is mentioned in Clause 7.1.2) with
MD, CTB.

8.2 Types of Eligible Tourism Projects

Definitions of Eligible Tourism Projects are defined as follows:

Sr.No

Tourism Project | Definition of Tourism Project

8.2.1

Adventure
A project that has the necessary infrastructure

Tourism Project
equipment to perform at least 10 land-based
adventure sports activities/ 5 water-based adventure
activities/ 2 air-based adventure activities and trained
staff along with a safety-and-rescue set up (with
procurement of required approvals from concerned

authorities along with an insurance cover).

Project shall have all the Motorized Vessels,
wherever required registered under IV Act 1917. The
project shall operate all the activities as per
guidelines of the NIWS/ ATOAI/ relevant institutions
specifying applicable safety norms.

8.2.2

Amusement Within the Municipal Corporation Boundary:
Park Amusement Park should have entertainment facilities
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Tourism Project | Definition of Tourism Project
Sr.No

such as rides, games, etc. built over a minimum plot
area of 40,000 sq.m. and having minimum 10
operational rides with minimum carrying capacity of 20
persons per ride at a time. At least 40% of the plot area
specified must be utilized for amusement activities.

Outside the Municipal Corporation Boundary:
Amusement Park should have entertainment facilities
such as rides, games, etc. built over a minimum plot
area of 10,000 sg.m. and having minimum 4
operational rides with minimum carrying capacity of 20
persons per ride at a time. At least 40% of the plot area
specified must be utilized for amusement activities.

Theme Park Within the Municipal Corporation Boundary: Theme
Park should be based on a single or series of themes
having a plot measuring at least 20,000 sq.m. The
applicant shall have the theme patent in his/ her/ its

8.2.3

name or has license to use the patent prior to applying
for the benefit under the policy. It may have
amusement rides, water slides/rides, accommodation,
restaurant, theatre, shopping area, activity area and
theme areas. It is, however, not mandatory to have all
these features.

Outside the Municipal Corporation Boundary: Theme
Park should be based on a single or series of themes
having a plot measuring at least 5,000 sq.m. The
applicant shall have the theme patent in his/ her/ its
name or has license to use the patent prior to applying
for the benefit under the policy. It may have
amusement rides, water slides/rides, accommodation,
restaurant, theatre, shopping area, activity area and
theme areas. It is, however, not mandatory to have all
these features.

Water Park Within the Municipal Corporation Boundary: Water
8.2.4 Park should have a minimum plot area of at least
20,000 sg.m. with minimum 5 operational water rides,
with total carrying capacity of rides shall be minimum
40 persons at a time. Swimming Pool shall not come

under the category of rides.

Outside the Municipal Corporation Boundary: Water
Park should have a minimum plot area of at least 2,000
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Sr.No

Tourism Project

Definition of Tourism Project

sgm with minimum 5 operational water rides.

8.2.5

Art and Crafts
Village

The Art and Craft village project shall be on a minimum
8000 sgm land with space to work for artisans, an
exhibition area to display different crafts, a
multipurpose hall / amphitheater for folk shows,
performing arts and film screening etc. A restaurant
and toilet block may be additionally provided.

8.2.6

Car Hire
Services

The services concerning provision of registered
cars/vans/buses for hire, rental and related transport
services for tourism purposes to tourists, travel agents
and other service providers for transfers, sight-seeing
and journeys to tourist destinations on predefined
routes by the CTB.

8.2.7

Caravan

A caravan, which may be in the form of Bus/
Recreational Vehicle (RV)/ Campervan, offering family-
oriented tours on routes predefined by CTB and
providing basic toilet facilities used to reach places at
tourist circuits or destinations. Accommodation facility
in this case may/may not be provided.

8.2.8

Convention
Centre

Having facilities as per prevailing guidelines laid down
by the MoT, Gol with the necessary certification by the
competent authority.

8.2.9

Golf Course

A Golf Course Project should be built in area not less
than 10 hectares and contain at least 9 holes. This
should allow those tourists to play golf who are not
members of the golf course but can participate by
paying the fixed fee in a transparent manner. The golf
course should have proper facilities for parking and
common toilet facilities.

8.2.10

Heritage Hotel

A Heritage hotel should be a palace, a haveli, built in a
traditional style, prior to 1950. The facade,
architectural features and general construction should
have the distinctive qualities, ambience, and décor
consistent with a traditional lifestyle. It should have
minimum 5 lettable rooms. The facilities and the
features along with the services should be as per the
guidelines of the Ministry of Tourism, Government of
India as applicable from time to time.
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Sr.No

Tourism Project

Definition of Tourism Project

8.2.11

Hotel & Resort

Within the Municipal Corporation Boundary: A project
offering accommodation and catering with at least 1
restaurant, reception chamber, comprising minimum
50 lettable rooms plus enough space for public area
and parking. It can also be a conglomeration of
huts/cottages which have minimum 20 well equipped
lettable rooms with attached bathroom and toilet
facilities.

Outside the Municipal Corporation Boundary: A
project offering accommodation and catering, at least 1
restaurant, 1 reception chamber and enough space for
public area and parking, comprising minimum 20
lettable rooms. It can also be conglomeration of huts/
cottages which have minimum 8 well equipped lettable
rooms with attached bathroom and toilet facilities.

8.2.12

Motel

It should be constructed on an Asian Highway, National
Highway or State Highway and should have at least 4
lettable rooms with attached bathrooms. The plot on
which the motel is located should admeasure a
minimum of 1,500 sgm. Additional proposed
components can be resting and refreshment outlet,
souvenir kiosks, Tourist Information Centre, garage,
common toilet facilities, and other tourist facilities,
such as phone, fax, internet and first aid.

8.2.13

Ropeway

Ropeway should be mechanical and motor-driven. Its
length should be minimum 200 m horizontally but can
be reduced depending upon the requirement of the
place. It should be comfortable and calm for the
travelers, it should have the carrying capacity of at
least 200 tourists per hour. It should have all the
facilities stipulated and prescribed under the Ropeway
Act.

8.2.14

Sound, Light &
Laser Show

Projects with minimum investment of INR 1 crore in
which the investment in equipment shall not be less
than INR 50 lakh.

8.2.15

Luxury Tented
Accommodation

The tent must be immovable in nature & the facilities
must have a clear ground for minimum 20 people &
comprising at least 10 tents with attached toilets. The
gross carpet area of tents should measure minimum
200 sgm and must be put up on a permanent platform
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Sr.No

Tourism Project

Definition of Tourism Project

of 2.5 feet height of Concrete, Wood or Steel Structure.
The site should have environment friendly structures
for food, recreation, relaxation and appropriate system
for water supply, electricity, sewerage disposal, and
waste management.

8.2.16

Three-star
category hotels
& above

The hotels those have received 3 star & above
certifications by the HRACC, MoT, Gol.

8.2.17

Tourism &
Hospitality
Training
Institute

Institutions, recognized by concerned authorities that
focus on providing degree, diploma or vocational
training courses in Hospitality and Tourism related
services.

8.2.18

Aero Sports
Training Centre/
Academy

Institutions, recognized by concerned authorities that
focus on providing degree, diploma or vocational
training courses in Aero Sports and related services.

8.2.19

Water Tourism
Project

licensed boat/ yacht/cruise with seating capacity of
minimum 4 people and capable of operating in the
waterbodies of the state for pay-and-use facilities
(excluding those used for transportation of guests or
entertainment purposes).

8.2.20

Wayside
Amenities

Wayside amenities would be a complex comprising
resting areas, toilets, cafeteria, shops, first-aid facility,
parking, souvenir booths, etc. located on predefined
routes of National/State Highways or Asian Highways,
by CTB. However, two resting and refreshment room,
Tourist Information Centre, garage, separate toilet
facilities for male and female, first aid room, and four
kiosk outlets are the mandatory components to be
constructed.

8.2.21

Wellness
Tourism Project

Within the Municipal Corporation Boundary: A project
that is designed to offer spa treatments, relaxation
therapies, meditation center, yoga center, wellness
courses for tourists etc., for promoting health and well-
being through physical, psychological, or spiritual
activities. It may also offer accommodation of
minimum 30 rooms for tourists with a minimum
investment of INR 10 crores.

Outside the Municipal Corporation Boundary: A
project that is designed to offer spa treatments,
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Sr.No

Tourism Project

Definition of Tourism Project

relaxation therapies, meditation center, yoga center,
wellness courses for tourists etc., for promoting health
and well-being through physical, psychological, or
spiritual activities. It may also offer accommodation of
minimum 10 rooms for the tourist.

8.2.22

Other Projects

Projects which do not fall under any of the above-
mentioned categories, based on the approval from
Central or State Government and as maybe notified by
the State Governmentas recommended by SLEC from
time to time, shall also be eligible to avail incentives
under this Tourism Policy.
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Annexure Il

9.

Proposed PPP Models

The State Government shall adopt any of the below mentioned suitable models for implementation

of Tourism Projects:

9.1 Build Operate Transfer42z

9.2

9.3

BOT typically relates to Greenfield asset developments where the risk allocation to the
private sector may be significant, including demand risk, finance risk, and potentially price
risk.

Variants: DBO, DBFOT, BOOT, DBOOT, BOO, amongst other BOT variants are possible
depending on the allocation of roles and risk.

The arrangement can typically be used for both New as well as Existing Tourism Projects
involving expansion or renovation for a predefined period.

Management Contract43

The key feature of management contracts is that the public entity engages a private partner
to manage a range of activities. Management contracts are task specific and tend to focus on
inputs rather than outputs. In such contracts, the ownership of assets and investment
typically remain with the public entity, although some rehabilitation responsibilities can be
transferred to the private partner.

Variants:

1. Basic management-for-fee contract. In this format, all volume and future value risk is
retained by the public entity.

2. Management contract with performance incentives related to cost and quality. Some risk,
such as volume risk, is retained by the contractor.

3. Management and finance contract with some rehabilitation and expansion. The contractor
takes the financial and management risks for a volume incentive.

Lease

In a lease contract, the asset is leased, by the public entity to the private partner. Lease
contracts are usually of medium-termlength and may involve capital investment by the

*’PPP Guide for Practitioners (April 2016 byDepartment of Economic Affairs, Ministry of Finance, Government

of India
*pPP Guide for Practitioners (April 2016) byDepartment of Economic Affairs, Ministry of Finance, Government

of India
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private partner. Usually, the private partner in such cases would require an assurance in
terms of tariff levels, increases over term of lease and compensation and review mechanism
in case the tariff levels do not meet the estimates.

Variants: BLT, BOLT, and BTL. Lease and affermage arrangements have a subtle difference. In
both lease and affermage arrangements, the private partner does not receive a fixed fee for
his services from the public entity but charges a user fee to consumers. In case of a lease, a
portion of the receipts goes to the public entity as the owner of the assets as a lease fee and
the remainder is retained by the private partner. In the case of an affermage, the private
partner retains the user fee out of the receipts and pays an additional surcharge (also
referred to as the affermage fee) that is charged to customers to the public entity to go
towards capital investments that the public entity makes/ has made in the infrastructure.

The arrangement can typically be used for both New and Existing Tourism Projects
(hotels/restaurants by State Government).

9.4 License#4

The State Government may transfer its property on License for a period not exceeding 10
years. On the licensed property, no permanent construction shall be allowed by the
Licensee.This model grants protection in terms of proprietary rights by giving access and
permission to use the property for a specific use.

The arrangement can typically be used for Tourism Projects and land held by State
Government

*PPP Guide for Practitioners (April 2016 byDepartment of Economic Affairs, Ministry of Finance, Government

of India
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